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INTRODUCTION 
The avowed intention of this thesis can be stated 
simply: to add to the body of organized knowledge about 
radio broadcasting. This is a wide open field for study 
by virtue of the youth of broadcasting as an art, the 
paucity ~ accredited schools teaching the theocy of 
radio broadcasting, and the speed w~thwhich new develop-
ments in radio render new studies obsolete, or at least 
obsolescent, within an amazingly short time. Although a 
large technical bibliography has been built up, much of 
it in the past ten years, in 1946 Rose1 in his bibliography 
on Radio Broadcasting ~ Television was only able to find 
some 567 titles dealing with the arts and sciences of 
radio and television broadcasting, without bringing in any 
works on engineering. Since then, of course, there has 
been a great increase in the number of stations broadcasting, 
and a like awakening among scholars leading to a huge 
increase in literature of a serious nature about radio. 
Nevertheless, due to the reluctance of the broadcasting 
industry to spend any time or money on anything not 
guarantying an immediate financial reward, there are still 
enormous gaps in the "organized bpdy of knowledge" about radio. 
1 Rose, Oscar: Radio Broadcasting and Television 
H .W. \'fils on Company :-t!'ew York 1947 
It is perhaps a paradox that educational radio is one 
phase of radio broadcasting that is consistently ignored 
or shunted aside by some educators in the field. In the 
fear of being shunned by the men in commercial radio, many 
teachers of broadcasting boar down hard on the techniques 
of commercial radio as practiced in the United States 
today. This leads to very little emphasis on possible 
improvements in th~ present system, especially with the 
purpose of introducing higher cultural or educational 
standards. This coldness on the part of many educators 
(I have heard more than one professor suggest that it 
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is unAmerlcan to credit the non-commercial British Broad-
casting Corporation with any advanced programming techniques) 
has led to a rule of thumb technique in determining the 
program content of educational broadcast stations. 
Educational radio in the United States falls into two 
main categories: educational programming on commercial 
stations, and.operation of the scattering of stations owned 
and operated by non-profit foundations and schools. 
Naturally, there are different degrees of cultural and 
educational material produced over any given station. 
On one local station (WWSO, in Springfield, Ohio) the 
only item that could be classified as "culturalrr is the 
classical theme that is used to open a shopping news 
progr.rum. At the other exteeme of commercial radio is WQXR 
itLNew York City, which deals almost exclusively with 
classical music. In the middle are some commercially 
operated but university owned stations, such as \VWL, 
New Orleans, which is owned by Loyola University as 
an investment; and many commercial stations that devote 
a limited amount of time to an occasional very worthwhile 
series of cultural value, such as "A Time For Planting", 
a series on education produced by WLW Cincinnati, Ohio. 
On a different level are the non-commercial university 
or non-profit foundation owned and operated radio stations. 
Usually the operation of these stations is inaugurated 
for a complex and confused set of reasons. Among these 
are the academic training of future radio personnel, 
maintaining good public relations and prestige· by using 
radio as a medium for publicity and contact with the 
institution's neighbors, and the chance to spread culture 
and information to the comrrruni ty. Perhaps a su:r:unary would 
title these functions thus :·.r · the curriculum, the public 
relations office, and the university extension service. 
Often, indeed, the institution will have no idea of 
the basic underlying reasons behind the programming of 
the station it operates. A bequest from an alumnus, an 
action by a board: and lo, a radio station is born. It is 
rare indeed that a station is created to fill a specific 
place in the programming needs of the community. In general, 
after a non-commercial station has been erected, the Program 
I 
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Director can turn to only two things for suggestions on the 
future program line up. The first of these is the past 
experience of other stations of the same type, and the 
second is largely composed of equal parts of pressure from 
his backers, his own likes and dislikes, and intuition. 
This condition has aided in keeping educational radio 
in a rather confused state. The past few years, ho\vevcr, 
has seen the rise of the N.A.E.B. Tape Network, an organ 
of the National Association of Educational Broadcasters, 
which distributes program material of a very high level 
to some 70 non-commercial stations all over the country. 
Despite this, in regard to local conditions, the Program 
Director is on his mvn. Few, if any, surveys of any type 
have been made to aid him in his selection of program 
material •••• unli~ his more fortunate commercial cousin. 
If an individual station bas made one, it is rarely 
distributed to other educational stations. 
This thesis, then, is the report of a survey designed 
to answer same of the important questions every conscientious 
Program Director of a non-commercial educational station 
must ask if he is to serve the population within his listening 
area, rather than htmself. These results will have valid 
application, I feel, with respect to every non-commercial 
cultural radio station in the country, but has particUlar 
reference to the City of Boston, Massachusetts, and region. 
, \ r 
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This thesis is designed to answer these three questions: 
1. What is the composition and distribution of the members 
of the Boston non-commercial FM listenin~ audience, 
included in the sample, who returned the questionnaire? 
2. To what program types on radio and television do the 
respondents to this survey listen or watch, and for how 
long a period during a given week? 
3. Do the respondents to this survey wish to hear more (or 
less) of particular types of progrrums on non-commercial 
FM stations, and if so, what are they? Also, do any 
of the respondents have any special comments or auggestions 
for new programs to offer? 
These three questions can be condensed quite a bit, into 
the following: Who are they? What do they listen to? 1Vhat 
do they want to hear? 
It will be noticed that the scope of the major question 
is somewhat restricted by calling for only non-commercial 
FM stations. This is due to the fact that, at the time of 
the survey, the only stat ions of a. non-commercial natu~:-e in 
the Boston region were WGBH, owned by the Lowell Institute 
Cooperative Broadcasting Council, and WBUR, owned by the 
Trustees of Boston University. Both stations radiate 20,000 
watts of broadcast power on the frequency m~ulation (or FM) 
band. 
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At the present time, and for quite a few years, the 
one program type to which the largest amount of progra~ 
time has been devoted has been classical music. Of course, 
I am speaking now of non-commercial educational radio 
stations, excluding those ~T.ned by religious organizations. 
Because of technical advantages such as high fidelity 
(lifelike reproduction of sound) and static free reception, 
FM is preferred by most music lovers to the older form of 
aural broadcasting, amplitude modulation (AU). 
Combine that fact with the fac~ that there are virtually 
no frequency assignments for new stations vacant on the AM 
band, and that classical music is one major fraction of 
cultural education which is easily produced by the smaller 
educational station with a turntable and a phonograph record 
library, and you can easily see why most postwar arrivals 
in the non-commercial broadcast field land in the F!~ band. 
Almost everybody, including the receiving set manufacturer, 
is happy. T.he rise in FM set ownership in the Boston area 
after the establishment of full time operation by both 
WGBH and WBUR in the fall of 1951 has been remarkable. 
A Pulse Incorporated survey made in Februa~, 1952 shows 
that slightly over one-fifth of the homes in the Boston 
a~ea now possess F!~ sets, a rise of approximately 5~ in 
a little under half a year (five months since the previous 
survey). This rise over the rather stagnant level of set 
ownership created by commercial F1! stations merely rebroadcsting 
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the programs of their AM affi~iates, noints out the powerful 
impact of cultural programming on F1.'r. 
VII 
Although most non-commercial FM stations specialize on 
classical music, most also carry varying amounts of other 
cultural program types. Among these are stories, talks and 
discussions on current topics, matter of a strictly educational 
nature such as classroom lectures, and other programs dealing 
with the arts and sciences. Naturally, each station has a 
different line up on its progr~~ schedule. In a locality 
where there is only one non-commercial FM station, it is 
quite difficult to determine what the various program type 
percentages should be. Infor.mation on preferences is even 
more valuable in a two or more educational station con~unity, 
as such information would give the stations an opportunity 
to co-ordinate their programming. 
In Boston there are two non-commercial FM stations, one 
commercial FM station that specializes in classical music, as 
well as "symphony" programs over several AM stations and their 
AM affiliates. The scope of this survey will include only 
the two non-commercial F1l stations (WBUR and WGBH) because 
of their close relationships in programming, and because 
of the ease of drawing a sample from their mailing lists. 
It should be noted that, although in general the two stations 
present many similar progrrums, there is one basic difference: 
WBUR concentrates on presenting classical and semi-classical 
music, while WGBH emphasizes talks and other educational 
features. 
During the week of April 7 through April 13, 1952 (the 
week the questionnaire was received by the sample) this 
lack of homogeneity is expressed by the following figures, 
which have been obtained by examination of the program 
schedule booklets issued by each station for the week in 
question: 
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WBUR was on the air for some 90 hours. Of this time, 
approximately 75 hours, or 83.7% of the total air 
time was devoted to programs consisting of music, 
either wholely or in part. 
WGBH on the other hand, was on the air for only 48 
hours. During this period, some 17 hours was 
devoted to music of all types, or only 35.4% 
of the total program time. 
As neither station has to worry about either commercial 
or network prior time commitments, it is impossible to 
choose a completely "averagen or "typical" week for a station 
able to change its schedule at will. Nevertheless, the 
chosen time period rather accurately reflects the normal 
percentages of time devoted to music as opposed to all 
other types of programming. It also provides a more valid 
sample, as the seasonal baseball mania and the national 
Convention coverage has yet to get under w&y· · . 
If one adds the time spent on classical music for both 
stations, it is seen that 66.6% of all program time on both 
Boston non-commercial tM stations is devoted to music, 
leaving only one third of the time for news, children's 
programs, drama, talks and the like. 
The purpose of this report is to show intensities and 
preferences within the framework of the concept of the total 
listening desires of the audience for cultural programs in 
the Boston area. Its main purpose is not to report on 
conditions as they are, rather, on conditions as they 
should be. Therefore, further analysis of the present 
progra~ schedQ1es would be rather pointless, especially 
as large scale revisions would have taken nlace under the 
no~al course of events since this survey was made. This 
fact does not invalidate the results of the survey, but it 
does render useless any extensive comparisons with the 
program line up as it was m April. 
The survey method used to gather the raw mat'erial was 
a mail questionnaire. T.he sample was drawn from those persons 
who had already expressed an inte~est in non-commercial FM 
radio in Boston by the very act of taking the time and energy 
to write or call one or both of the stations (WGBH and WBUR) 
and ask to·be placed on the free mailing list for program 
booklets. Each station maintains a mailing list consisting 
chiefly of persons requesting the program book, and partially 
of persons placed on the list at the iniative of the station's 
public relations department. This latter portion of the list 
includes the music and radio editors of local newspapers, 
certain radio and phonograph record shops, schools, important 
local personalities and the like. The WBUR bool{let comes 
out monthly, at· least in theory, and the WGBH pamphlet is 
weekly. Just after the questionnaires were mailed, WGBH 
inaugurated a policy of charging five dollars a year for 
its booklet, and a subscription plan booklet covering 
WGEH, WBUR, \f.KHR and WCOP (all presenting good music in 
varying amounts) called "Good Listening" made ::_t s appearance 
some time later. These factors :make future use of the free 
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program booklet lists inaccurate as a cross section of the 
interested audience. However, at the time the survey was 
distributed, these lists were the best that could be obtained 
in the non-commercial broadcast field in Boston. 
This survey does not intend to extend its scope to take 
into account any comparisons or this sample with the total 
population (i.e., radio and television audience) of Boston. 
Such information would not fit in with the answers to the 
three basic questions to be answered for the program director 
of an educational station; a station catering to an admitted 
minority or the total population. 
After eliminating newspaper critics, schools, libraries 
and the like, the WBUR list contained about 1200 names, 
while the WGBH list stood at only about 1000. Those lists 
were then compared and duplicates eliminated, reducing the 
. 
final master list to 1891 names. A questio~ire was sent to 
every one of these names on April 5, 1952. The first replies 
received came on April 7, and no more were counted after 
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May 9, five weeks after sending them out. By this time 845 
replies had come in, or a 44.7% return. The following table 
gives the total returns by week: 
Total mailed: 1891 
Total returned: 
April 7 - 13 
April 14 - 20 
April 21 - 27 
April 28 - May 4 
May 5 - 1\'fay 9 
lio. 
ill 
72 
34 
19 
845 
..L 
25.3 
12.7 
3.8 
1.8 
1.0 
44.6% 
May 9 marked the actual cutoff day, as fewer then 15 were 
received since that date. They were not tabulated. This 
high percentage of returns is quite noteworthy, due to the 
facts that no premium or reward was offered, incorrectly 
addressed envelopes would not be returned as they were sent 
out under third class mailing regUlations (unsealed, with 
two cents pos~a~e), the questionnaire required much thought 
and considerable time for filling out, and, most important 
of all, no return postage was supplied. In virtually every 
case, returning the questionnaire meant putting a three 
cent stamp on the envelope at cost to the respondent. 
This evidence of high interest is substantiated in a simple 
study made by the author in January, 1952 for the Public 
Relations Department of WBUR. Although business reply postal 
cards were supplied, the high rate of return on an inaccurate 
mailing list is evidence of very great interest on the part of 
the listening public. They seem to have been waiting for a 
chance to get things off their chests. The results of this 
study are to be found in Appendix I. 
'll! 
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The two page questionnaire and a one page explanatory 
letter were mimeographed and, together with a printed return 
envelope, were inserted into an unsealed white envelope which 
was addressed to the members of the sample either by typewriter 
or by addressing machine. Copies of the questionnaire and 
covering letter will be found in Appendix II. 
Upon receipt, the finished questionnaires were coded, 
checked, and eventually the data contained in them was 
transferred to International Business Machine (I.B.M.) 
punch cards. These cards, containing most ·of the-.needed · -
information, were cross tabulated by the author on an I.B.M. 
sorting machine, while the comments and new program suggestions 
were processed by hand. 
It may be regretted that physical impossibilities in 
the matters of facilities and time prevented an exhaustive 
mathematical analysis of the results of the tabulations and 
cross tabulations, and the medians, modes and percentages 
derived from them. The almost countless computations and 
analysis' needed would tax the facilities of a large group, 
or even of a research organization. I feel, however, that 
it is not necessary to subject all data to rigorous 
mathematical proofs in order to have them act as valid guide 
posts to the program directors of non-commercial FM stations 
in Boston, as well as in the United States as a whole. 
As almost this entire field is virgin territory, most 
of the time spent on this project had to be spent on the 
fundamentals, leav:tng me no alternative but to put down 
facts and figures as well as the most outstanding conclusions, 
leaving fUrther analysis and subtle conclusions to the 
readers \Vho I hope will come to t'~-1is paper for assistance. 
After all, this renort is designed for educational radio 
broadcasters and must be understood by them. It is not 
intended that this paper extend the horizons of the field 
of statistics o~ mathematics, rather, my only interest 
is in enlarging the body of organized knowledge about 
radio. 
Note: To prevent misunderstandings and contusion 
in the reading of this thesis, printed below are the 
definitions of certain words whose meaning may be in doubt. 
Sample: In introduction, this word stands for the 1891 
persons to wham questionnaires were sent. 
In other parts.of the thesis, it is sometimes 
used interchangeably to mean either the 1891 
persons in the total sample, or the 845 
respondents. 
Popu1ation: UBually stands for the 845 respondents. May 
have same definition as "samplen. 
Respondents: The 845 people who returned the questionnaire. 
Media: Bnoadcast media are AM (:;unplitude modulation), 
FM (frequency modulation) and TV (television). 
" 
PART ONE 
THE COMPOSITION AND DISTRIBUTION OF THE AUDIENCE 
OF NON-COMMERCIAL, EDUCATIONAL FREQUENCY MODULATION 
RADIO STATIONS IN THE BOSTON AREA. 
1 
The first question that the progrrum director of a 
non-commercial educational station must ask is: '~o is 
my audience'?" As those persons who like listening to the 
usual pr"'·gram. fare of such a station are a small minority 
of the total population in the region, figures describing 
the composition of the whole is of very little help in 
determining the composition of the part that prefers 
cultural programming. 
It would be nice if it could be said that the average 
listener to non-commercial. FM in Boston was five feet, six-
and-a-half inches tall, weighs 152 soaking wet, listens for 
four hours and seventeen minutes a day to nothing but 
Stravinsky, and habitually wears a dark blue suit. However, 
this is not possible, I regret to say. All that can be 
said accurately of the average listener to cultural broad-
casting on FM in Boston is that he has about an even chance 
of being a man or a woman, is between 35 and 5o years old, 
listens to AM or FM radio, or television for a total of 
between two and three hours a day, lives within a ten mile 
radius of the center of Boston with one member of the op-
posite sex, has at least one collate degree and could have 
any one of a hugs variety of jobs; 
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This information comes from the figures and inter-
pretation on the next few pages, gathered from the replies 
made by the respondents to the survey. It is only as 
accurate as their answers have made it. However, I believe 
that there is enough information on the background of this 
sample to enable the program director to decide whether be 
does or does not wish to promote a program designed to 
please any one group or series of groups, or 1f he must 
rely on his skill in pleasing everyone at once. 
I. Geographical Location g! Respondents 
Although each respondent wrote down the name of the 
city or town where he lived, it soon became evident that 
in light of the aims of this project, no useful purpose 
would be served by sorting the 845 returns into the more 
than 170 towns and localities mentioned by the respondents. 
Therefore, in order to properly code this question on Inter-
national Business Machine punchcards, eleven ca~gories were 
set up as follows: (Table No. 1) No. 
-Boston ••••••..•••••..•••••••..•.•.••••..•.• ~ •••• • 115 
Brookline••••••••••••••••••••••••••••••••••••••• 47 
_Ca~ridge••••········•••••••••••••••••••••••••••ll8 
Towns within 5 miles of Boston Common ••••••••••• 79 
Towns between 5 and 10 miles of Boston Common ••• l27 
Towns between 10 and 20 miles of Boston Common •• l38 
Towns between 20 and 30 miles of Boston Common •• 51 
Towns between 30 and 40 miles at Boston Common •• 37 
Towns between 40 and 50 miles of Boston Common •• 83 
Towns over 50 miles from Boston Common •••••••••• 46 
Question left blank ••••••••••••••••••••••••••••• 4 
13.6 
5.6 
14.0 
9.3 
15.0 
16.3 
6.0 
4.4 
9.8 
5.5 
.s 
100.0 
Only nine towns, not including Boston, Brookline 
or Cambridge, had ten or more respondents living there. 
Providence, Rhode Island, led that list with 22. It saould 
be noted that FM broadcasting is done on a radio frequency, 
the reception area of which is limited roughly by five-fourths 
the distance from the top of the transmitting antenna to the 
horizon. Therefore, the practical limit for most FM broad-
casting is 40 to 50 miles. The large number of respondents 
seemingly living past this limit is accounted for by the fact 
that although the WBUR antenna is only about one mile from 
the Boston Common, the WGBH antenna station is on top of 
Great Blue Hill in Milton, Massachusetts, some 10 miles south 
of Boston Common. This location puts Providence within 
easy range of the station. 
As there as so ma~ economic levels represented in each 
of the 170 towns covered in this survey, I feel that it would 
be of no use to carry these figures sny further. 
II. Age ~ Respondents 
Due to an oversight in making up the final draft of the 
questionnaire, the question of age was not asked in direct 
form. Rather, it was necessary to use personal judgement 
to determine both the age and tbe sex of the respondent 
as the question merely asked for the number of males and 
and number of females in the household in certain age groups. 
(See questions number 5 and 6 on sample questionnaire included 
in Appendix, Number II) Therefore, it was necessary to examine 
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the question on occupation in some cases, and to indulge 
( 
in detective work in others. For instance, if the occupation 
was "high school senior", I was reasonably certain that the 
respondent was in the 16 to 25 years-old group. Although 
many people wrote in comments like "mysel:t11 in spaces provided 
:tor numbers, and a large number o:t respondents lived alone, 
so there was no chance o:t mistake in such cases, nevertheless, 
in the interests o:t any kind o:t accuracy, it was necessary 
to place 102 names in the "Blank or not determdnable" column. 
(Table Number 2) 
No. 
Under 16 years old •••••••••••••••••• ~ 
Between 16 and 25 years old •••••••••• 98 
Between 26 and 35 years old •••••••••• l94 
Between 36 and 50 years old •••••••••• 223 
Over 50 years old •••••••••••••••••••• 224 
Blank or undeterminable •••••••••••••• l02 
.i 
11.6 
23.0 
26.4 
26.5 
12.1 
5 
m Median: between 35-50 years old. loo:I' (see footnote) 
It should be noted that over half of the respondents 
could be classified as "middle-aged" (over 35 years) or older. 
This should not necessarily be interpreted as proof that over 
hal:t of all listeners to educational FM are over 35 years old, 
as the respondent, being in most cases the head of the family, 
would probably be older than the "average" radio listener. 
III. ~ £! Respondents 
The same caution of inaccuracy holds true for the sex 
of the respondents as :tor age. The figures in these two 
sections (II and III) are, at best, excellent guesses. Many 
--~------------------~-~--~--------Note: No percentage figures in this thesis were 
carried out further than one decimal place. This 
causes discrepancies of .1 or .2 in certain totals. 
answers were gathered by deduction. For example, if the 
occupation listed was "housewife", I was reasonably certain 
that the respondent was a female. However, I am confident 
that the 109 "Blank or indeterminable" items represent 
all those £or which there was any doubt at all. 
(Table Number 3) 
No. 
Male •••••••••.••.••••••••••••••••. 4Z 
Female •••••••••••••••••••••••••••• 313 
Blank or ·indeterminable ••••••••••• 109 
845 
~ 
50.1 
37.0 
12.8 
99.9 
It should be remembered that this di£ference might not be 
as great if those respondents now marked "Blank or in-
determinable" could be classified as male or female. 
IV. Number .2£ Males ,!!± Household 
This question was designed to determine the total 
possible numbers and percentages of each sex in households 
of the respondents where there is listening to educational 
FM radio. 
(Table Number 4) 
No. 
One male ••••••••••••••••••• 4~ 
Two males • ••••••••••.••••••. ;.196 
Three males •••••••••••••••• 71 
Four males ••••••••••••••••• 18 
Five males ••••••••••••••••• 10 
Six males •••••••••••••••••• 2 
Seven males •••••••••••••••• l 
Eight males •••••••••••••••• l 
Over ten males •••••••. • • • • • • 3 
None or blank •••••••••••••• 130 
&45' 
~ 
48.9 
23.2 
8.4 
2.1 
1.2 
.2 
.1 
.1 
.4 
14.9 
99:5' 
Median and Mode: ~male in household. 
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The three cases where there are over ten in the 
household are the results of respondents living in college 
dormitories who put down the total number of persons living 
there .instead of just his (or her, see following table), 
roomm.atea. 
V. Number 2f Females ,!B Household 
The comments in Section IV, above, apply to this Section 
also. (Table Number 5) 
One female ••••••••••••••••••••• 
Two females •••••••••••••••••••• 
Three females •••••••••••••••••• 
Four females ••••••••••••••••••• 
Five females ••••••••••••••••••• 
Six females •••••••••••••••••••• 
Seven females •••••••••••••••••• 
Over ten females ••••••••••••••• 
None or blank •••••••••••••••••• 
No. 
404 
198 
90 
37 
8 
4 
2 
4 
98 
845 
~ 
47.8 
23.4 
10.7 
4.4 
.9 
.s 
.2 
.5 
11.6 
100.0 
Median and Mode: .Qa! female in household. 
Of interest to note is the £act that the figures for 
the number of males in the household and the number of 
females in the household are roughly the same, Table Number 
3•s totals (37.0% female, 50.1% male) notwihbatand1ng. 
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VI. Types or Broadcast Receivers ja ~ Household 
(Table Number 6a) No. 
Have AM on~y ••·••••••••••••••••••••• 2.5 
Have FM only ••·••••••••••••••••••••• 50 
Have TV only •••••••••••••••••••••••• 2 
Have AM and FM ••••••••••••••••••••••505 
Have AM and TV sets ••••••••••••••••• 7 
Have FM and TV sets ••••••••••••••••• 8 
Have all three: AM, FM, and TV sets •• 24l 
Haven't any set or blank •••••••••••• 7 
a45 
1f 
3.0 
5.9 
.2 
60.1 
.a 
.9 
2a.5 
.a 
100.2 
The above table can be consolidated to obtain the rollowing 
rigures: 
Have 
Have 
Have 
None 
(Table Number 6b) 
No. 
AM set ••••••••••••• 778 
FM set ••••••••••••• 804 
TV set ••••••••••••• 258 
or blank ••••••••••• 7 
9~.1 
95.2 
30.5 
.a 
As the questionnaires were sent to persons who had 
expressed an interest in FM educational radio, it is only 
natural that over 95% or the respondents have FM receivers. 
It is interesting to note that AM broadcasting, considerably 
older than FM broadcasting, has-not gone out or style with 
this audience. Although television is last on the list, 
w~th less than one third of the households possessing a 
television set, the situation is quite rluid, especially 
as many new stations are to open up as soon as the Federal 
Communications Commission allocates rrequencies. It would 
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be interesting to see what happens to the percentage or 
television sets in this sample after the educational television 
station assigned to the Boston area goes on the air. 
Another point of interest is that 90.9% or the households 
polled possess more than one type of receiver. Perhaps the 
programming specialization practiced by many stations, or 
type of station, has made this necessary. Information to 
be found 1n Part II of this thesis (Program Listening Habits), 
would prove interesting in light of the above figures 1n 
determining use made of the different types of receiver. 
VII. Education 
Due to the wide variety or educational institutions of 
eyery type to be found in the Boston area, it is quite 
difficult to condense the list to manageable proportions. 
Certain cate3ories had to be combined, but it is felt that 
there is enough diversi!'ication in the twelve cat~gories 
listed below to provide considerable information. 
(Table Nuaber 7} 
Attending High or Preparatory School •••••••••• 
Attending College ••••••••••••••••••••••••••••• 
Attending Graduate School ••••••·•••••••••••••• 
Completed Grammar School only ••••••••••••••••• 
Completed High or Preparatory School only ••••• 
Completed College with Bachelor's degree •••••• 
Completed requirements for Master's degree •••• 
Completed requirements for Doctorate ••·• ••••••• 
Completed requirements for specialized degree· 
above Bachelor's: (M.D., D.D.s., D.D.,LL.B., 
etc ••• 
Completed part of College, no degree •••••••••• 
Compl,eted High School and attended specialized 
school such as trade school, nursing school, 
art or music school •••••••••••••••••••••••• 
Blank ••••••••••••••••••••••••••••••••••••••••• 
!'!2.!. 
5 
41 
21 
21 
99 
258 
104 
52 
65 
63 
86 
30 
m 
~ 
~ .a 
4.8 
2.5 
2.5 
11.7 
30.5 
12.3 
6.2 
7.7 
7.5 
10.2 
3.6 
100":! 
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The extremely high percentage of college graduates 
becomes more apparent in the following table: 
(Table Number 7b) 
Completed or presently undertaking 
educational work below college 
degree level ••••••••••••••••••••••• 
Attending college •••••••••••••••••••• 
Possess at least one college degree •• 
Blank •••••••••••••••••••••••••••••••• 
!2.!. 
274 
41 
500 
30 
845 
32.4 
4.8 
59.2 
3.6 
100:0 
These ~igures show that approximately three-fifths of 
the respondents possess at least one college degree. This 
high percentage of those exposed to higher learning indicates 
that it might be possible to appeal to reason rather than 
to 14 year-old emotional levels in planning program schedules 
~or non-commercial educational radio stations. There seems 
to be little reason to ~ear that cultural programs will 
"go over the head" of an audience composed of such highly 
educated persons. As many of the respondents are the 
head o~ the family, it is quite possible that their pre-
ferences will ~luence the rest of the household. 
VIII. Occupation 
An extremely wide range of occupations was reported, 
not only 1n the professional area, but also on the business 
level. JaDy of those reporting included more than one 
occupation, and in such cases, those people were listed 
under the occupation that they listed first. 
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(Table Number 8) 
Retired or "at hoa" ••••••••••••••• 
Housewife •••••••••••••••••••••••••• 
Student •••••••••••••••••••••••••••• 
Teacher or clergy •••••••••••••••••• 
Medical doctor or dentist •••••••••• 
Scientific and engineering ••••••••• 
Other professional: artists, nurses, 
No. 
78 
177 
89 
94 
33 
76 
musicians, lawyers, dieticians, etc.86 
Business; executive level, including 
buyers, banking employees, self-
employed, etc••••••••••••••••••••• 73 
Secretarial, retail sales, office 
workers •••••••••••••••••••••••••• 
Unskilled and semi-skilled labor ••• 
Skilled labor •••••••••••••••••••••• 
Blank or none •••••••••••••••••••••• 
73 
25 
24 
17 
845 
~ 
9.2 
20.9 
10.5 
11.1 
3.9 
9.0 
8.6 
8.6 
3.0 
2.8 
2.0 
99.8 
The salient po~t 1n these figures seems to be that 
some 34.2% of the respondents have professional status of 
one type or another. Only 14.4% would normally be classified 
non-supervisory wage earners, while almost one out of ten 
(9.2%) were retired. Many of those who were retired 
mentioned their former occupations, with professional people 
(mainly ex-teachers), leading the list. Over one-fifth 
(21.6%) of the respondents were connected with education, 
either as students (lo.s%) or as teachers (11.1%). 
These figures, when combined with those for education (see 
Section XI in Part I) indicate a very high level of exposure 
to and utilization of cultural education. 
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IX. Total Hours I!!:. Day Spent Listenins .2£ Watching !M#.L!!!a. ~ !Y_ 
These figures are for an average weekday# in the 
respondent's own opinion. 
(Table Number 9) 
Hours per da:y: !2.!. 2f 
Zero or blank •••••••••••••••••••••••••••• 56 6.6 
Zero to (and including) 1 hour ••••••••••• 73 8.6 
l hour to ( and including) 2 hours ••••••• 160 18.9 
2 hours to ( and including) 3 hours •••••• 163 19.3 
3 hours to (and in9luding) 4 hours ••••••• 112 13.3 
4 hours to (and including) 5 hours ••••••• 106 12.5 
5 ho'UI's to (and including) 6 hours ••····• 64 7.6 
6 hours to (and including) 7 hours ••••••• 34 4.0 
7 hours to (and including) 8 hours ••••••• 25 3.0 
8 hours to ( and including) 9 hours •••••• 13 1.5 
9 hours to (and including)lO hours ••••••• 14 1.7 
10 hours to (and including) 15 hours •••••• 25 3.0 
8'45 100.0 
Median: Between 2 and 3 hours per day 
MOde: Between 2 and 3 hours per day 
Two cases included in the 10 to 15 hours per day group 
actually fell above that limit. One, an automobile mechanic 
holding down two full time jobs, listed 16 hours a day. 
The second, an artist, claimed a total of 20 hours per day# 
perhaps a slight exaggeration. The results from the question 
seem to bunch mostly between one and five hours of listening 
or watching per day. Only 15.2% listened less than one 
hour a day, and only 20.8~ listened for more than five 
hours a day. 
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X. Listening Habits £££ !M1 !!:!1 ~ 1X During Dii'rerent 
Perio4!_ ~!!!!. ~ 
A'• Number or people who listen during an average weekday, 
morning, arternoon and evening6 on AM radio'• 
(Table Number lOa) 
Morning Arternoon Evening 
Number or Hours : No. ~ 1!2..!. 2f No. ! 
-
Zero or blank 452 53.1 713 84.4 523 61.9 
Zero through i hour 218 25.8 51 6.0 116 13.7 
Over i hour through 1 hour 104 12.3 43 5.1 94 11.1 
Over l hour through 2 hours 44 5.2 17 2.0 60 7.1 
Over 2 hours through 3 hours 17 2.0 13 1.5 19 2.2 
Over 3 hours through 4 hours 8 .9 4 .5 18 2.1 
Over 4 hours through 5 hours l .l 3 .4 7 .a 
Over 5 hours through 6 hours l .1 l .1 .3 .4 
Over 6 hours through 7 hours 3 .4 
Over 7 hours through 8 hours l .l 
Over 8 hours through 9 hours 
Over 9 hours through 10 hours 1 .l 
845 99.5 845 100.0 845 99.9 
Morning - Fro.m:su1.o~clo.ck am until twelve o'clock 
Afternoon - From twelve. o'clock until rive pm 
Evening - From five O'clock an 
(The above divisions or the day apply to all 
tables in which morning, arternoon and evening 
are specified.) 
or interest to note is the drop 1n listening <luring the 
arternoon on AM radio. From a 46.9% listening audience in 
the morning, it drops to only l5e6% in the arternoon, and 
rises again to 38.1% in the evening. Checking this rigure 
against the data on listening habits as regards News Programs, 
it would appear that much of the morning listening is due 
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to tuning in to get the morning news and weather. This 
conclusion is aided by the figures in the column on morning 
listening, which indicate that over halt ot those who listen 
/ 
to AM radio in the morning listen to~ a period ot one halt-
hour or less. 
B. Number or people Who listen during an average weekday, 
morning, afternoon and evening, on FM radio. 
( Table Number lOb) 
Morning Afternoon 
Number ot Hours : No. 1f No. ~ 
-Zero or blank 661 78.2 496 58.7 
Zero through i hour 43 s.1 49 s.8 
Over i hour through 1 hour 65 7.7 112 13.3 
Over 1 hour through 2 hours 39 4.6 92 10.9 
Over 2 hours through 3 hours 31 3.7 53 6.3 
Over 3 hours through 4 hours 5 .6 30 3.6 
Over 4 hours through 5 hours 1 .1 13 1.5 
Over 5 hours through 6 hours 
Over 6 hours through 7 hours 
Over 7 hours through 8 hours 
Over 8 hours through 9 hours 
'a45 loo.<5' 845 loo.! 
Frequency MOdulation listening habits seem to be 
characterized by a steady increase as the day goes on. 
Evening 
.!!2.!. 1f 
146 17.3 
61 7.2 
132 15.6 
174 20.6 
154 18.2 
92 10.9 
41 4.8 
33 3.9 
10 1.2 
2 .2 
845 99.7 
Only 21.8% ot the respondents listened to FM in the morning, 
41.3% in the afternoon, and the large percentage or 82.7% 
in the evening. 
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C. Number o:r people who listen (and watch) during an 
average weekday, morning, a:tternoon and evening on TV. 
(Table Number lOc) 
Morning Afternoon Evening 
Number o:r hours: !E.!. ~ No. ~ No. ~ 
- -Zero or blank 816 96.6 al7 96.7 635 75.1 
Zero through i hour 19 2.2 6 .7 40 4.7 
Over -j- hour through 1 hour 7 .a 13 1.5 66 7.8 
Over 1 hour through 2 hours 2 .2 7 .a 57 6.7 
Over 2 hours through 3 hours 2 .2 30 3.6 
Over 3 hours through 4 hours a .9 
Over 4 hours through 5 hours 1 .l 6 .7 
Over 5 hours through 6 hours 1 .l 
Over 6 hours through 7 hours l .l 
Over ~ hours through 8 hours 1 .1 
845 '§9';9 m- 99";V 84!' 99.8 
The lack o:r television viewers in the morning can be 
partially explained by the scarcity ot programs on the air. 
The fact that only 3.3% watch TV in the afternoon can only 
be explained, r•m afraid• by the fact that they either don•t 
like the programming, or have something better to do, or 
prefer to listen to something else. The :figures for evening 
listening which indicate that 24.9% of the total watch 
television seem more ~pressive when it is realized that 
since only 30.5% or the sample own TV sets, this means that 
81.6% o:r those equipped to listen, listen regularly in the 
evenings. However, the poor showing for morning (11.1% 
o:r those equipped with sets) and afternoon (lo.a% o:r 
those equipped with sets) still stands. 
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D. Total number of people who listen during an average 
weekday on AM, FM and· TV • 
(Table Number lOd) 
Number of hours: ~ EM i!. 
No. ;f No. ~ No. ~ 
- - -Zero or blank 328 38.8 100 11.8 630 74.6 
Zero tbl'ou.gh 1 hour 149 17.6 45 5.3 41 4.8 
Over 1 hour through 2 hours 128 15.1 92 10.9 59 7.0 
Over 2 hours through 3 hours 105 12.4 141 16.7 58 •• 9 
Over 3 _houra tbltough 4 hours 48 5.7 143 16.9 27 3.2 
Over 4 hours through 5 hours 41 4.8 100 11.8 15 1.a 
Over 5 hours through 6 hours 16 1.9 75 8.9 3 .4 
Over 6 hours through 7 hours 4 .5 55 6.5 6 .7 
Over 7 hours through 8 hours 6 .7 27 3.2 2 .2 
Over 8 hours through 10 hours 6 .7 22 2.6 2 .2 
Over 10 hours through 15 hours l .1 10 1.2 l .l 
Over 15 hours through 20 hours 13 1.5 35 4.1 l .1 
m '9'9.'8 845 99e9 845 100.0 
The above ~igurea can be supplemented by the following 
calculations. Of the people in the sample: 
66.4% o:r those equipped with AM listen to AM broadcasting 
during an average weekday. 
92.6% of those equipped with FM listen to FM broadcasting 
during an average weekday. 
83.3% of those equipped with TV watch televisions during 
an average weekday. 
It is possible to interpret these figures as evidence o:r 
a trend away :from AM program listening on the part of this 
sample, as there is a considerable gap between the 66.4% 
utilization o:r AM sets and the 83.3% utilization of TV sets. 
However, the totals in this section may be a little high, 
as this table is merely composed of the sums of the 
component parts of Table Numbers lOa, lOb and lOc which were 
expressed as round numbers. 
E. Number of people who listen during an average 
Sunday, morning, afternoon and evening, on AMe 
(Table Number lOe) 
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Morning Afternoon Evening 
Number of hours ~ tf .!'2..!. tf !!2.!. tf 
Zero or blank 568 67.2 630 74.6 624 73.8 
Zero through i hour 106 12.5 25 s.o 53 6.3 
Over i hour through l hour 41 12.9 58 6.9 59 7.0 
Over l hour through 2 hours 13 4.8 98 11.6 59 7.0 
Over 2 hours through 3 hours 7 1.5 22 2.6 25 s.o 
Over 3 hours through 4 hours 1 .a 7 .a 15 1.8 
Over 4 hours through 5 hours .1 3 .4 4 .s 
Over 5 hours through 6 hours 2 .2 3 .4 
Over 6 hours through 7 hours 3 .4 
'SiS' 99.8 m 1oo:r tJ{5' 1~ 
To determine if listening habits change significantly 
over a weekend, a question was asked on Sunday listening 
habits, the results of 1b ich are found 1n Ta.bles lOe;.,lOg~ .. 
It seems that, 1n general, there is a slight change, 
at least 1n AM listening. The small periods of listening 
time that characterize a weekday mo~ing are not apparent 
on a Sunday morning. Although fewer people listen, they 
do so for a longer period of time. In addition, there 
is no startling disparity between morning, afternoon and 
evening listening as there was on weekdays. The over-all 
level of listening seems to have decreased considerably. 
F. Number or people who listen during an average 
Sunday, morning, arternoon and evening, on FM. 
(Table Number lOr) 
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Morning Arternoon Evening 
Number or hours: !!2.!. ~ No. 
-
~ !2.!. ~ 
Zero or blank 687 81.3 386 45.'1 252 29.8 
Zero through·! hour 28 3.3 36 4.3 40 4.7 
Over l hour through l hour 83 9.8 119 14.1 109 12.9 
Over l hour through 2 hours 27 3.2 169 2o.o 157 18.6 
Over 2 hours through 3 hours 16 1.9 89 10.5 122 14.4 
Over 3 hours through 4 hours 2 .2 24 2.8 80 9.5 
Over 4 hours through 5 hours 2 .2 19 2.2 - 39 4.6 
Over 5 hours through 6 hours 3 .4 36 4.3 
Over 6 hours through 7 hours 8 .9 
Over 7 hours through 8 hours 1 .1 
Over 8 hours through 9 hours 1 .1 
84!' 99.9 845 100.0 845 99:9 
On FM, the dirrerence between weekday and Sunday 
listening is slight. The figures merely indicate that there 
' is an overall drop in listening to FM on Sundays, but thatt 
drop is distribu~ed throughout the day instead or occurring 
at any one time of the day. 
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G. Number of people who listen (watch) during an 
average Sunday • morning. afternoon and evening 
on TV. 
(Table Number lOg) 
Number of hours: Morning A.fternoon Evening !2.!. 2f !2.!. 2f ~ ~ 
Zero or blank 838 99.2 
through i- hour 767 90.8 637 75.4 Zero :~5 .6 15 1.8 26 3.1 
Over i hour through 1 hour 2 .2 36 4.3 46 6 5.4 
Over 1 hour through 2 hours 19 2.2 67 7.9 
Over 2 hours through 3 hours 6 .7 38 4.5 
Over 3 hours through 4 hours 1 .1 21 2.5 
Over 4 hours through 5 hours 1 .1 7 .a 
Over 5 hours through 6 hours 2 .2 
Over 6 hours through 7 hours 1 .1 
845 100.0 8'4S'l~ 840 99.9 
As 1n AM listening. a definite change is noticed 1n 
fV when Sunday listening is compared to weekday listening. 
Morning viewing can practically be ruled out in so far as 
this aample 1s concerned. Much of this is due to the fact 
that there are very few programs broadcast over television 
on Sunday mornings. However, afternoon listening (and 
watching) is almost three times as great on Sunday as on 
weekday afternoons • Sunday evening watching is very much 
the same as evening watching.during the week. It is 
interesting to note that whereas television holds its own 
on Sunday evenings, both AM and FM decrease considerably. 
with AM dropping from 38.~% to 26.2% of the sample. and FIYI 
falling from 82.7% to only 70.2% of the sample. This is 
equivalent (considering the overall loss of broadcast 
patronage on Sunday) to television picking up a considerable 
percentage or the listening population. 
Some or the figures appearing in Section X could be 
attacked on grounds of doubtful accuracy due to the fact 
that it was left up to the respondent to determine what 
was meant by "average weekday" and "average Sunday". 
' 
As in all cases of surveys where the respondent cannot 
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ask questions of the surveyor, there is a good chance for 
error in interpretation. However, as one check for validity 
it is possible to compare Table Number lOd with Table Number 9 
to determine if the respondents made considerable error 
when estimating the total amount of time per day spent 
listening to broadcast stations. The results of this 
check indicate that there is a very slight tendency to 
overestimate in answering questions which resulted in 
the tables ot Section X, when compared with the figures 
ot Table Number 9. With the limitations of Internab16nal 
Business Machine cards, there is no way to establish this 
result statistically without eliminating more potentially 
valuable information. 
Due to space limitations, it is impossible to fully 
label the various classifications to be found in the cross-
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tabulations in Sections XI, XII, XIII, XIV and XV. Therefore, 
1n order to permit easy reference to the tables in these 
Sections without having to examine the code manual in the 
Appendix, a copy of the coding key dealing with Occupation, 
Education, and Sex and Age is included below. 
Education - Code Key 
0 - blank 
l - attending High or Preparatory School 
2 - attending College 
3 - attending Graduate School 
4 - completed Grammar School only 
5 - completed High or Preparatory School 
6 - completed College with Bachelor's degree 
7 - completed requirements for Master's degree 
a - completed requirement• tor Doctorate 
9 - completed requirements tor specialized degree above 
Bachelor's : (M.D., D.l>.s., D.D., LL.B., etc.) 
10 -completed part of College, no degree 
ll - completed High School and attended specialized school 
such as trade school, nursing school, art or music 
school 
Sex and Age - Code Key 
l - Male through 25 years of age 
2 - Male from 26 through 35 year s of age 
3 - Male trom 36 through 50 years of age 
4 - Male over 50 years ot age 
5 - Male - age unknown 6 - Female through 25 years of age 
7 - Female from 26 through 35 years ot age 
8 
- Female from 36 through 50 years of age 
9 
- Female over 50 years ot age 
10 
- Female - age unknown 
Occupation - Code Key 
0 - blank or none 
l - retired or "at home" 
2 - housewife 
3 - student 
4 - teacher or clergy 
5 - medical doctor or dentist 
6 - scientii'ic and engineering 
7 - other professional: artists, nurses, musicians, lawyers, 
dieticians, etc. 
8 - Husiness; executive level, including buyers, banking 
employees, self-employed, etc. 
9 - secretarial, retail sales, office workers 
10 - ~killed and semi-skilled labor 
11 - skilled labor 
XI. Education ~· Occupation 
As a part of the statistical treatment of background 
material dealing with the non-commercial FM audience of 
the Boston area, it was felt that certain data should be 
cross-tabulated. One of the most potentially valuable 
sources of information was a comparison of Education vs. 
Occupation 1n order to determine whether higher education 
was of help in obtaining better jobs. As this information 
is not cross-tabulated with sex and age, it cannot be 
considered as completely valid. Rather, it merely provides 
insight into the backgrounds of the members of this sample. 
The figures, both raw data and percentage figures, 
will be found 1n Table Number 11. The coding key for oc-
cupation and education is found on pages 21 and 22. 
In this table of percentages, each occupational category 
is treated as an entity (lOO.Q%) rather than basing the 
percentages on the overall total of 845 ret~. 
22 
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{Table NUmber 11a) 
Education vs. Occupation 
Raw Data 
E D U C A f .I 0 N 
(' 
0 1 2 3 4 5 6 7 8 9 10 11 
j 2 -· 
8_l? 
. 28133 
2 ' 1 i 3 I 
6 
Total 
17 
78 
177 
89 
94 
33 
II 
·t! . 
76 
il • 73 ; 
25 ! I 
• j 
24 
845 i 
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l 
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(Table Number llh) 
Education,_vs. Occupation 
Percentages 
EDUCATION 
0 1 2 4 5 6 7 8 9 10 11 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
In general, the rigures tend to show that the more 
advanced occup~tions are rilled by persons with higher 
education. Certain occupations, such as teaching and 
medicine require high scholastic attainment. Nevertheless, 
there are many exceptions to this rule. There are eight 
respondents in the teaching proression (8.6%) who do not 
posaeaa a college degree, while rour people with a Master's 
degree are doing non-pro~essional, non-supervisory work, 
including one person on a laboring job. The s~ple used, 
with an extremely high percentage o~ college graduates 
(59.2%), seems to render extrapolation o~ these ~igures 
to include the total population o~ Boston invalid. 
However, this ~act does not negate the limited use~ess 
or these figures when dealing with this sample. 
XII. Education ~· Types 2l Broadcast Receiver 1a Household 
(Table Number 12a) 
AM AM 
0 AM FM TV FM TV 
Raw Data 
AM 
FM FM 
TV TY Total 
total 
AM 
total 
FM 
total 
TV 
----- --- -----·--------~--------------·-·· --~-----~·-----~--·· r--T-----------
E 0; 6 I 2 ! j 13 11 j J ···-~ 1 30 
I 4 I 5 
22 l 23 
I· 
9 
4 
22 
~ l ~----L -- l I I 1 I ' i ! 
c 2: I I 3 
A .. I 
! T 3 
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4i i 11 
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5 2 6 li 53 I 1 ! 
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I 22 !· 41 
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4 i 21 
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5 
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58 
86 
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'-· ! 
8 I 1 5 39 
----- J 
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\ - I 
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-~ L .. ~ ~-~-
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-
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(Table 12b) 
Education vs. Type of Receiver in Household 
Percentages 
TYPE OF RECEIVER 
AM 
AM AM FM FK tot. tot. tot. 
0 AM FM TV FM TV TV TV AM FM TV 
o 2o.o T~.7T- 143.3 ;:;--. -··r;;~~r-~3~·J:;6.; 30.~ 
; 1 ~-- __ Jt=-~?~f=--. oo~;¥oo.i~~Joo:o 
2 2.4 j7 .3 j 36.6 . 53.61' 92.~ 97.5 53.6 u ______ .__ --·- i l .. . , .... ,, . !. . ; •. 4, ... , .. J ... ---- - ..... 
3 I : ' • I ! 
c __ _ j9o5l 6_6~ -~~8 _ j-:l_9o0j~9?•, ~5-~~ ~3•_13_, 
A 4 __ ~- I _ , ___ ;52,4 '4o8~·~ :• 95,1~·0 47,7 
: : -~· ;:~ l;::r~L;~:~~~~;~;;:~J~:::iJ :::~-:::~ ~;::~ 
0 
7 5.a ; 3.a 1 17o.1 l1.o : 19.3 ;! 96.~ 93.1 2o·.3 
10 ~+ 4,8 i i58s6 +3•_2_~ _ 28,6~ 95,_, ~_c.o_j·~-1·_~ ___ 1 
11 -··-· . .. :_5-.~.L .. ~~-~-!~; .l1!~:~~-~71t ~~!qJ.o~.!?. :'~_.9 __ j 
In general,. no salient facts are observed in either 
the AM or FM columns, as over nine out of ten respondents 
·in almost every category possess both types of receiver. 
It is, however, interesting to note the figures on 
television, as the results seem to indicate that as the 
. 
level of education rises, the perceatage of television sets 
per respondent tends to decrease. This trend 1s more 
evident in Table Number 12c which appears on the following 
page. 
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, (Table Number 12c) 
Percentage of group 
Education: possessing television sets 
Finished Grammar School 
Attending High School 
Finished High School 
Finished work at non-degree school 
above High School 
Attended College for limited time only 
Attending College 
Completed work for Bachelor's degree 
Attending Graduate School 
Completed work for Master's degree 
Completed work for other degree above 
· Bachelor•s: (LL.B., M.D., etc.) 
Completed work for Doctorate 
41.9 
31.8 
53.6 
27.2 
23.8 
20.3 
24.6 
13.5 
These figures become clearer when it 1s realized that 
the mean of television'set ownership for those who possess 
a college degree is 21.9~1 and the mean for those who 
do not have a college degree reaches the height of 45e3%. 
The overall total of television ownership for the entire 
sample is 30.5%. It is ~possible to state definitely 
whether this trend is caused by .financial considerations 
or inclination. It is very highly possible that many of 
the more highly educated groups just plain don't like the 
material now broadcast on TV. As one respondent said, 
when asked if be owned a TV set: "Hell, nol" 
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XIII. Education .!!.• Total Listening Hours .!!!£. Da:y 
These.tables are a comparison between educational 
attainment and the amount of time spent by the respondent 
listening to AM or FM radio or watching TV during the 
average day. 
(Table Number 13a) 
Education vs. Total Listening Hours Per Day 
Raw Data 
HOURS PER AVERAGE DAY 
0 1 2 3 4 5 6 7 8 9 10 11-15 Total 
E : 
9 ;;~-~4~-~ -~- -~ f 1 +~- --~+~ 
I -·· - . . !· ... - . . ..I... .... ·-- ···- . - . t- l . -- l . . D 
u 
: :1 ;i 1o-ji t~~l~Jl:_l~-1-d~t+;J-~~-L:~ i 
: s[18 ' 14 s4Js2 45 28 121 j12 ~ s i 3 i 2 I 4 258 
71 6 14 21 l 23 13. I 10 9 I 3 ! 4 ! 1 . 104 
0 I -----J--· · r · 1 ! I l 
81 2 12 16 l 10 2 I 3 4 ! I 1 1 ! ; 1 
N j : ~ it~: t ~8 -:-1 i: 1 ~--! n ~ -~ 1 !l : ~ 
11 51 4 i 7 119 9 : 15 I 4 I 4 i 8 2 2 7 j 8: 
.L,l--4r ____ . _ _t_~---~! ·--~---- --~---- .. L ________ j_ __________ ; j . " 
52 
65 
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(Table Number 13b) 
Education vs. Total Listening Hours Per Day 
Percentages 
HOURS PER AVERAGE DAY 
1 2 3 4 5 6 7 a 9 10 11-15 
E o J3o.o 20.0 lo.o j s.7~s.7l~·7 3.3 
1/l 4o.o 2o.o 1 : 1 2o.o 2o.o 
: 21 9.8 12.2 9oS :•sll~_-s 1 4.9~ _'1•31 2~4 2._:_ ".!._~ 2_-~" 
3 I 2a.6 14.3 il4.3 l23.a 1 9.5 4.8 t 4.81 
: : I :~ ~~~~~~~; ~~-~t~7.l1§l :r-~J~~::- ~~:i~~~-- ~-:-] 
I 
o I ____ j __ +··--·-....l .... ----~ .l- . . ·- ___ ...; ______ -l--------.... -- -- ---- .. --- --·-· -- ·--------~-- ----·-------- ---- . ·------ --t--------- - - ----
N a 1 3e8l23.ll~-~~S.Jl~·~L,.,_3·~J...:~~ L 7_~7!1 __ L~~9 __ "~·~- ~ ----~~ 1.9 _ 
9 4~6 l3.8l27.7l27.7 1 9.2: 6.21 3.1 3.11 1.5 1.5 l 1.5 
-1----l----------·· --------·-----------f....-.. _.. __ ·i···-----..1------~·---· ·------- ·-~-~~-'·---+-- ···----
10 3.2 ! 7 ·~.L2o._~_; 12~ 12!.~Jl9._~ !_:_7 ·~---i--~-~-~_11_ -~-!.~J- ___ -~-~6 · .'!_~9 I ; I ' ' : I I 
11 5.8 1 4_~2.~ ... "-~~~! 2~-~..:_._=~-~-~~~·• 4~~~ 4.7l 9.3 1 2.3 )2·~- ·--~~-~ 
One fact stands out from a close perusal of Tables l3a 
and 13b. The higher the educational attainment, the fewer 
hours per day are spent listening to the radio or viewing 
television. This trend is indicated in Table Number l3c 
which appears on the following page. 
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(Table Number 13c) 
Education: 
Percentage of those in 
each group who listen 
over 5 hours per day 
Finished Grammar School 
Attending High School 
Finished High School 
Finished work at non-degree schoql above 
High School 
Attended College for limited time only 
Attending College 
Completed work for Bachelor's degree 
Attending Graduate School 
Completed work for Master's degree 
Completed work for other degree above 
Bachelor's: (LL.B,#M.D., etc.) 
Completed work for Doctorate 
33.3% 
40.0 
23.1 
31.4 
23.8 
34.0 
18.3 
19.1 
16.4 
10.7 
13.3 
These figures are not of the highest accuracy due in 
part to the size of the sample, and, in part, to the multitude 
of categories. Nevertheless, a de£inite trend is shown 
towards less listening by the more highly educated. 
XIV' • Occupation .!!• Total Listening Hours Per Day 
The following table (Table Number 14a and 14b) serves 
as a double check on the in£ormation in Tables lla and llb 
(Education vs. Occupation), as well as providing a valuable 
set of figures of its own. 
{Table Number 14a) 
Occupation vs. Total Listening Hours Per Day 
Raw Data 
H 0 U R S P E R A V E R A G E D. A Y 
0 1 2 3 4 5 6 7 8 9 10 11-15 
0 5 
I 3 ; 
t 
l 
l 1 l 
··i 
i 
! 1 
I 
. L ........... . 
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Total 
17 
78 
177 
89 
94 
33 
76 
86 
73 
25 
24 
845 
(Table Number l4b) 
Occupation vs. Total Listening Hours Fer nay 
Percentages 
HOURS PER AVERAGE DAY 
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0 l 2 3 4 5 6 7 8 9 10 11-15 
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8 tll.O 1 8.2 ;23.3 126.0 113.7 9.6 l 2.7 2.7 I 1.4 l I 1.4 
: 1: L~S:STii~O \1::: }:::t~~~:Li~~~ l ::~ . ::~ l ~:~ ~;f.~t 1.~+~· 
11 L4~2 1 4.2 i12 05 '16.6 .20.8 i 20o8 i120 5 I 4.2 i l l 4.2 
.. ~---~--------:_ _____ _., .... ~-~--~-----·-- .. ·"' .... ··~· .......................... J.. __ I ............ ,.. ... \ .... - ...... +. ........... __ _ 
Despite the relationships shown in Table Number ll 
between education a~d occupation, the above table (Table Number 
14) does not £ollow exactly the same lines as Table Number 13 
(Education v.s. Total Listening Hours Per Day) • Nevertheless, 
some sort o£ inverse relationship between occupation and 
number o£ hours a day spent listening to AM and FM and watching 
television does become apparent. In this case, however, the 
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occupational categories do not permit such a definite ranking 
as do the educational classifications. Therefore, the 
following categories can be depended upon to give only a 
rough trend, taking the unskilled labor as the "lowest" 
occupational classification, and so on. 
occupation 
Unskilled labor 
Housewives 
Students 
(Table Number 14c) 
Secretarial, retail, office workers 
Skilled labor 
Engineering and scientific 
Teaching 
Doctors and dentists 
Other professional 
Business, supervisory and executive 
Percent of group wbo 
listen more than five 
hours per daz 
32.0% 
28.4 
30.4 
15.1 
20.9 
22.2 
16.0 
18.2 
16.3 
8.2 
It should be noted that persons in the retail and 
business occupations have the lowest amount of listening 
to their credit; perhaps because of more inflexible working 
conditions • 
XV • .§.!!. ~ Age .!!.• Total Listening Hours ~ Dar 
The breakdown 1n Table l5a and l5b describes the various 
possibilities into which the population can be divided according 
to sex and age. These groupings are cross-tabulated with total 
listening hours per day for all media, as were Tables 13 and 14. 
(Table Number 15a) 
Sex and Age vs. Total Listening Hours Per D~ 
Raw Data 
HOURS PER AVERAGE DAY 
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Note: As previously stated, the Code Key ~or Sex and 
-
Age classi~ications can be ~ound on page 21. 
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(Table Number l5b) 
Sex and Age vs. Total Listening Hours Per Day 
Percentages 
HOURS PER AVERAGE DAY 
One result that is immediately apparent is that more 
males listen to radio and watch television than females. 
The figures are as follows: 
Males - 94.8% Females - 90.7% 
The difference is small, and may not be significant. The small 
margin of difference between the sexes is shown by the fact 
that 21.5% of the males listen over five hours a day, while 
21.4% of the females equal that.· mark. In general., it does 
not seem that any other significant differences due to sex 
35 
will develop rrom these rigurea. In addition, there seems 
to be practically no changes due to age groupings as rar as 
this data is concerned. 
XVI. ~ .!.!· Listening Habits .2!! !]!, ~, and :gy_ Dur:ing 
Dirrerent Periods ~ ~Average Weekday 
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In order to make decisions about airing program material 
or primary interest to only one sex (i.e., cooking programs 
ror women) it must rirst be determined ir there is a 
signiricant difrerence in the percentages or males and remales 
who listen to each broadcast medium during difrerent periods 
or the average weekday. 
A. Percentage or each sex who listen to AM, FM or TV 
-----=-- -- ---- - --- -- - - - -
during ~ average weekday mornin5. 
The rollowing rigures indicate the percentages or each 
sex that do any listening at all to AM and FM radio or watch 
TV during an average morning (six o'clock a.m. until noon). 
In no case does an appreciable number listen over rour hours 
during that time. 
Sex 
-Males 
Females 
(Table 16a) 
AM 
45.4~ 
49.8% 
FM 
1'9:8% 
26.196 
These results indicate that no large scale difference 
is evident.. In general, women listen slightly more than 
men during this time period, on both AM and FM radio. 
So few respondents watch television at all during the 
morning (only 25 whose sex could be determined), that 
the better showing made by males is not really significant. 
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Although 6 .3?b more women than men listened to FM radio 
during the morning, this difference is really quite small 
when the raw figures are considered; (84 males to 82 females). 
Therefore, it vould not be wise to direct programming at onl7 
one sex during this morning period, as there is very little 
variation 1n the total figures, and practically none in the 
distribution over the number of hours spent listening during 
the morning. For instance, morning listening on AM radio 
results 1n the following: 
~ 
Males 
Females 
(Table Number l6b) 
Number of hours 
0 1 2 3 4 5 Over 6 
54.6% 26.0 12.1 4.7 1.7 .7 .2 
50.2% 26.2 12.5 7.0 2.2 1.6 ~3 
B. Percentage g! !!!:.Q sex !1l2, lis ten !2. AM1 £11 .. .0!:. 
![ during the average weekdaY. afternoon. 
' The following figures indicate the percentages of 
each sex that do any listening at all to AM and FM radio 
or watch TV during an average weekday afternoon (noon 
untU five otclock p.m.). 
Sex 
Males 
Females 
(Table Number 16c) 
In afternoon listening hours, it seems that the 
females outnumber the males by a comfortable margin, 
particularly 1n FM radio list.ning. In general, these 
proportions bold ~e throughout the listening period, 
not just ror the totals. As berore, television commands 
such a small part or the broadcasting audience that no 
valid result can be obtained .from a comparison or TV 
watching rigures. FM radio seems truly popular with 
women, as almost one half of the total possible remale 
population (o:f' this sample) listens ror some time during 
the arternoon. It 1s impossible from these rigures to 
give an accurate total percentage ror those or each sex 
who listen during this time period, as many of the res-
pondents listen to both AM and FM radio during the 
afternoon, and therefore are duplicated 1n the previous 
table (Table Number 16c). 
C • Percentage g! !.!£h !!!. ~ lis ten to AM, EM .Q!. 
watch 1!, during !e.!. average weekday evenirlgj 
The following rigures indicate the percentages or 
each sex that do any listening at all to AM or FM radio 
or watch television 4ur1ng the average weekday evening 
(rrom five o•clock p.m. on). 
Sex 
Mii"es 
Females 
(Table l6d) 
TV 
28;o~ 
17.5;6 
Once again, the men lead the list. In the evening 
the percentage of listening by both sexes picks up con-
siderably, but the gains made by the males far outweigh 
gains 1n female listening. The di.trerence is most 
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t"l. 
- t 
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evident on television, but there is also a 12.6~ gap 
in the area of FM radio listening. That these results 
may be due to chance is shown by the fact that 4.6~ more 
women than men listen to AM radio in the evening• opposite 
the results of the other media. 
In general, the results for the entire day seem 
inconclusive, showing only that listening habits are 
about the same regardless of sex. 
XVII. Occupation !!.• Listening Habits !.5!£. AM, fM ~ 
~ During Different Periods of !!!. Average Weekda:.y. 
As the result of tbe investigation of possible 
differences in listening habits between the sexes proved 
largely negative, it was decided to see if any other 
determinable factor would be susceptible of differentiation. 
Since occupation and education are the two definable 
categories at my disposal, it narrows down to one of 
these two. It was decided to utilize "occupation" as 
the factor most likely to have some effect upon listening 
habits, as education carried about equal weight through-
out the occupational strata. 
A. Percentage £! ~ occupational group ~ listen 
~ AM, £:! ~ watch !Y, during _2 average weekday 
morning. 
The following figures (Table Number 17a, found on 
page 40) indicate the percentages of each occupational 
category that do any listening at' all to AM or FM radio 
or watch television during the average weekday morning 
(six o•clock a.m. until noon). 
(Table Number 17a) 
occupation AM lM :£! 
-
Retired or "at home" 53.9% 23.0% 1.3% 
Housewif'e 46.9 39.6 2.3 
Student 43.8 13.4 2.2 
Teacher or clergy 50.0 17.1 4.3 
Doctor or dentist 48e5 18.2 
-Scientific or engineering 45.9 25.0 6.6 
Other professional 38.4 21.1 1.2 
Business: executive or 
supervisory 46.6 6.9 6.9 
Retail and office work 54.8 9.5 5.5 
Unskilled labor 36.0 28.0 4.0 
Skilled labor 50.0 12'.5 8.4 
MEAN- {Arithmetical 
-
average) 46.~ 19.4% 3.9% 
Once again trends would have to be buU t on shaky 
ground. Although, in so far as AM broadcasting 1s 
concerned, none of the cases (occupations) falls further 
than lO.a% away from the mean. Only one fact stands out 
as regards FM listening, and that is that housewives, 
comprising 20.9% of the entire sample, account for 38.0% 
of the people who listen to FM radio 1n the morning. 
A second interesting fact is that the people of the 
business world, executives, self employed, secretaries, 
salesmen and the like, comprise only 6.0% of the total 
number of people who listen to FM radio in the morning, 
an inverse relationship 1n light of the fact that these 
classifications represent 17.2% of the total sample. 
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As in Section XV•s tables on the possible effects 
of sex upon broadcast listening, television is of little 
importance in the mornings. This trend is based on the 
fact that only 3.4% of the total sample watch television 
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on the average weekday morning. A very, very weak possibility 
of a trend would be that 1n general, more non-professional 
than professional people watch television in the morning. 
Morning listening of this sample on the average week-
day seems to break down to tuning in for news and weather 
for a short time, on the part of roughly half of the 
population. As there is little television wogrannning 
on the air at that time, it does not seriously contend 
for listening honors, but it is interesting to note that 
AM radio betters FM radio listening by over two to one. 
I believe that this indicates disapproval (l.e.: if they 
do not listen to FM when it is on the air, they do not 
like the programming) of the programming on FM radio 
at that time, and a vindication of AM programming or 
convenience. It is possible that many of the homes 
having more than one type of radio (as do 90.1%) use 
the more portable AM sets in the early morning to avoid 
the often difficult tuning and long warm up period of 
Frequency Modulation radios. 
B. Percentage ~ ~ occupational group who listen 
to AM, ~ <?.r ~ ~ during w average weekday 
afternoon. 
The following figures (Table Number 17b) indicate 
the percentages or each occupational category that do 
any listening at all to AM or FM radio or watch TV 
during the average weekday arternoon (rrom noon until 
rive o•clock p.m.). 
(Table Number l7b) 
Occupation 
Retired or "at home" 
Housewives 
Students 
Teachers or clergy 
Doctors or dentists 
Scientiric or engineers 
Other proressional 
Business: executive or 
supervisory 
Retail and office workers 
Unskilled labor 
Skilled labor 
MEAN - (Arithmetical -
average) 
!! 
28.2% 
18.7 
11.2 
11.7 
6.0 
10.4 
10.5 
16.4 
15.1 
24.0 
20.9 
15.7% 
EM 
53.9% 
61.0 
52.7 
38.4 
24.2 
27.6 
30:.3 
19.1 
28.8 
36.0 
37.5 
1'! 
6.4% 
4.0 
2.2 
1.1 
s.o 
5.2 
2.8 
2.8 
8.0 
8.4 
As could be expected, those without an •away-from-
home' job (retired, "at ho•", and housewives) were able 
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to spend much more time, percentagewise, than any of the 
other categories. Students, with their flexible time 
schedules, followed close behind. Businessmen comprised 
the smallest relative number of people who listened at all. 
Very rew doctors or dentists seemed able or willing to 
listen during the afternoon. Other than those deviations 
mentioned above, most categories rell very close to the 
mean in the percentage of that group listening at all 
during the afternoon. 
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As before, television commands such a small per-
centage (3.3%) of the total sample as to make any 
statements about the breakdown invalid. Although skilled 
and unskilled labor seem to have a high rate of listeners 
and watchers of television during the afternoon, it 
should be remembered that due to the small size of these 
two classes, the percentages here only stand for two 
people, in both cases. 
c. Percentage 2! eacs occupational group who 
listen .:!?.2_ AM,. fM .2.£. watch !! during .:!ill! 
average weekday evening. 
The following figures indicate the percentages of 
each occupational category that do any listening at all 
to AM or FM radio or watch television during the average 
weekday evening (from five otclock p.m. on) 
Occupation 
(Table Number 17c) 
!M 
Retired or "at home" 
Housewives 
Students 
Teachers and clergy 
Doctors and dentists 
Scientists and engineers 
Other professional 
Business: executive and 
supervisory 
Retail and office workers 
Unskilled labor 
Skilled labor 
MEAN-
44.0% 
36.8 
52.8 
42.6 
33.4 
27.6 
30.1 
32.8 
41.1 
40.0 
50.0 
39.2% 
73.1% 
76.7 
87.6 
85.1 
81.8 
94.7 
83.7 
90.4 
83.6 
92.0 
70.8 
~ 
14.1% 
21.5 
30.3 
25.5 
18.2 
27.5 
16.4 
32.9 
32.8 
44.0 
33.3 
27.0% 
It is of interest to note that those categories 
which were out in front during the afternoon have 
dropped in their relative positions until they are all 
well below the evening listening average. Students 
listen more to AM radio in the evening (52.8%) than 
any other group, while scientists and engineers listen 
the least (27.6%). Conversely, the scientists and 
engineers lead the list when it comes to the use of 
FM sets, with 94.7% o:f them listening sometime during 
an average evening. A smaller percentage o:f skilled 
laborers (7o.s%) use their FM sets than any other 
category; and the retired group, with only 73.1% 
utilization of FM sets, follows closely behind. 
Television has enough viewers in the evening to 
enable comparisons between occupational categories. 
Unskilled labor (44.0,%), Businessmen (32.9%), and 
Students (30.3%). are :far ahead of the Retired group 
(14.1%) and Other professionals (16.4%) in their 
utilization of television sets. 
It does not appear that any really significant 
facts are inherent in this phase of the study of the 
background of listeners to non-commercial FM radio. 
There does not seem to be any one group that is out-
standing in its listening habits, at least not to the 
extent o:f deserving a special program at the risk of 
alienating another segment. Only one factor is not 
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readily apparent in the tables, and that is that the 
average listener does not stick to any one medium, but 
instead, shops around between AM, FM and TV to a varying 
degree. Taking the last table (Table Number 17c), it is 
immediately apparent that all occupational categories 
-
listen to one or another o~ the various broadcasting 
media more than 100% • This is ill us tra ted below, in 
a table which adds the evening percentage~ totals of 
all three media. 
(Table Number 17d) 
occupations 
Retired or "at home" 
Housewives 
Students 
Teachers and clergy 
Doctors and dentists 
Scientists and engineers 
Other professional 
Business: executive and supervisory 
Retail and office workers 
Unskilled labor 
Skilled labor 
MEAN - (Arithmetical average) -
Sum or evening listening 
percentages for all 3 
media 
131'.2%. 
135.0% 
170.7% 
153.2%. 
135.4% 
149.8% 
130.2% 
156.1%. 
157.5% 
176.0% 
151.1~ 
149.7% 
By looking at these figures, it is quickly seen that 
considerable "dial switching" is done, mostly by students 
(170.7%) and ~killed labor (176.0%), and least by 
l 
professionals such as lawyers, nurses and artists (130.2%) 
as well as retired people (131.2%). These persons ~o 
listen to more than one medium during a given time 
period make it very vdif:!"icult to .gather completely .... 
definite data. Nevertheless. it is fairly evident 
from the facts at hand that most varieties of back-
ground circumstances have very little effect upon 
listening habits, 1n so far as t~e is concerned. 
Many of the meager results can easily be determined 
without the aid of these figures (l.e., as housewives 
are home in the afternoon more often than those in 
other occupations, therefore, it is natural for them 
to listen more to the radio), however, the very 
existence of figures and facts on the backgrounds 
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of listeners to non-commercial1 educational. cultural1 
frequency. modulation radio stations should be of aid 
and comfort to the program directors of such stations. 
In this case, even no news or negative results are good 
news to the people who need them. It is better to 
plan programming knowing that no one group dominates 
this sample of non-commercial radio listeners than 
to plan haphazardly, relying on intuition alone. 
PART II 
TEE PROGRAM TYPES LISTENED TO BY THE AUDIENCE OF 
THE NON COMMERCIAL FREQUENCY MODULATION STATIONS 
IN THE BOSTON AREA 
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The second set of facts that the program director 
of an education FM station must know concerns what his 
audience is listening to at the present, not only on 
FM, but also on AM radio and television. It is neces-
sary to know if a specific tn>e of program which is pop-
ular among the audience is popular on AM, FM and TV in 
equal amounts, or on only one or two of the media. 
In addition, although little intensity of feeling 
is registered by the very act of listening (station 
programming may leave very little choice), it is in-
teresting to see the effects that education, occupation 
and sex have upon program popularity. Does every woman 
listen to soap opera eight hours a day, or is it just 
housewives? On second thought, does anyone, male or 
female in this aample, listen to daytime serials? 
Are all the men glued to the set when the sports programs 
come on? Do more women than men listen to classical 
music? All of this information is to be found in this, 
Part II of the thesis. However, to satisfy one point 
on the keystone of non-commercial, cultural program 
planning: yes, almost everyone does listen to classical 
music. 
I. Percentage £! Sample !E2 Listen ~ ~ !2 Program 
Tzyes .2B y, EM !:!!<! ~· 
This section and Table Number 18 are designed to 
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show the relative popularity of each program type commonly 
heard on AM, FM and TV. The question in the survey upon 
which this section is based inquired into the total number 
of hours per week that the respondents listened to or 
watched a given program type on AM, FM and TV (see question 
number 9 on sample questionnaire in Appendixll). Although 
the original questionnaire had twenty-two program cat-
egories, these were later reduced to fifteen for ease of 
manipulation. It was necessary to have several extra 
cases to prevent misunderstandings by the respondent. 
For instance, unless semi-classical music were given a 
category of its own, it would be easy for the respondent 
to either place it in the "Classical music" or in the 
"Popular music" section. The various necessary com~· 
binations of categories that made up the final list 
are as follows: 
• 
Semi-classical music was combined with classical 
music. 
Comedy was combined with variety. 
Educational programs about the arts and sciences were 
combined with health programs and talks. 
News was combined with news commentaries. 
Religious music was combined with religious 
services and talks. 
I reel that these consolidations are or a nature which 
will not interrere with adequate analysis of program 
listening habits, and will provide accurate, derinite 
categories or program types to aid the Program Director. 
It should be noted that this list or program types 
ror each medium is tabulated for only ten program types 
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in the FM column, rather than the fifteen listed for the 
other media. This is due to the fact that certain program 
types are primarily AM programs, heard only on FM affiliates 
of AM stations, and rarely, 1f ever, presented on a strictly 
FM station. In any case, practically never were they men-
tioned on the original q~estionnaire in the FM column. 
Therefore, the following program types were eliminated 
as concerns FM listening. 
Adventure and crime 
Comedy and variety 
Daytime serials 
Popular music (including Jazz} 
Quiz programs 
An analysis of program schedules would show that these 
program types are practically never presented on a 
strictly FM station. 
The program types that were tabulated for all 
.three media (AM, FM and TV) are the following: 
Children's programs 
Classical music (including semi-classical) 
Drama 
Educational programs on art and science, and 
health talks 
Folksongs 
News and news commentaries 
Opera ( including light opera) 
Religious services, talks and music 
Roundtable discussions 
Sports 
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The table on the next page (Table 18) includes both 
the total percentage of the returns (845 respondents) who 
listened at all during the week to that given program type 
. 
on the different media, and the percentage of that total 
who listened for one hour or less; over one hour and 
including five hours; and over five hours. Although the 
category for "classical music" will be treated in this 
manner in this table, it will receive a more thorough 
treatment further on in the thesis on page 61; 
Since a copy of the raw data will appear in the 
Appendix, it was not felt necessary to include the original 
numerical totals at this point~ 
BOSTON UNIVERSITY 
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(Table l8a) 
~ or total 
who listen one hour one tbru over 
Program Type at all or under rive brs 5 brs. 
Adventure & or 1me -AM 15.6% 5.8% 7.6% 2.2% 
Adventure & crime 
-TV 11·~1 3.9 6.6 '•6 
Children's programs -AM 5.2 3.4 1.4 .3 
Children's programs -FM 10.9 3.9 5.7 1.4 
Children's programs -TV 3.7 1.3 1.4 1.0 
Classical music -AM 29.8 s.a 15.7 8.3 
Classical music -FM 87.3 3.9 17.9 65.5 
Classical music -TV 8.5 3.4 4·.2 .9 
Comedy and variety -AM 23.8 10.2 10.8 2.8 
Comedy and variety -TV 17.9 4.1 10.5 3.4 
Daytiiile serials 
-AM 7.9 2f.7 3.9 1.3 
Daytime serials -TV 5el 1.4 3.1 ·.5 
Drama -AM 11.6 5.a 5.5 .4 
Drama -PM 29.6 11.1 17'.3 1.1 
Drama -TV 14.1 3.8 8.5 1.8 
Educational programs-AM 15.5 a.o 6.0 1.6 
Educational programs-PM 45.9 11.6 26.6 7.9 
Educational programs-TV 1o.s 5.4 4.3 .7 
Folksongs -AM 3.9 3.2 .7 
Folksongs -FM 13.7 10.9 2.6 .2 
Folksongs 
-TV .8 .a 
--- --
News -AM 53.4 9.3 31.8 12.3 
News 
-PM 41.3 14.1 21.7 5.7 
News 
-TV 13.6 4.3 7.8 1.5 
Opera -AM 20.8 4.3 16.2 .4 
Opera -FM 32 .• 2 6.3 22.6 ,3.4 
Opera -TV 1.7 1.2 .4 
---
Popular music -AM 23.8 8.2 11.5 4.1 
Popular music 
-TV 2.7 1.9 .7 .1 
' 
Quiz programs -AM 14.0 10.5 3.8 .5 Quiz programs 
-TV 9.8 6.6 3.1 .1 
" 
-, 
(Table Number 18a - continued) 
% of total 
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Program T:ype who listen one hour one thru over 
at all or under five brs. 5 brs. 
Religious programs-AM 
Religious programs-FM 
Religious programs-TV 
Roundtable talks -AM 
Roundtable talks -FM 
Roundtable talks -TV 
Sports -AM 
Sports -FM 
Sports •TV 
15.6 
22.7 
1Q.4 
9.7 
~.7 
e.o 
RANGE: o.o% to 87•3% 
( T,able NwDber 18b) 
Ranking of program ty~es heard by lO% or over of 
respondents on AM 
1. News 
2. Classical music 
3• Popular music 
Comedy and variety 
4. Opera 
s. Religious prog~ams 
s. Adventure & crime 
Roundtable talks 
7. Educational prcbgrams 
a. Quiz programs 
9. Drama 
--
(Table Number lac) 
Ranking of program types heard by 10% or 
over of respondents on FM 
1. Classical music 
2. Educational programs 
3. News 
4. Opera 
5. Drama 
6. Roundtable talks 
7 • Religious programs 
a. Folksongs 
9 • Children's programs 
{Table Number lad) 
a7.3% 
45.9% 
41.3% 
32.2%. 
29.6% 
22.7%_ 
15.0% 
13.7%_ 
10.9% 
Ranking of program types heard by 10% or 
over of respondents on TV 
1. Comedy & variety 
2. Drama 
3. News 
4. Adventure & crime 
5. Educational programs 
6. Round table talks 
(Table Number lae) 
Ranking of program types heard by 5% or 
less of the respondents 
1. Folksongs -AM 3e9% 
2.(Children's programs -TV 3.7% 
-lReligious programs -TV 3.7% 
3. Popular music -TV 2.7% 
4. Opera -TV 1.7% 
5. Folksongs -TV .a% 
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(Table Number l8f) 
Ranking of program types listened to by over 
10% of the respondents for one hour or under 
a week 
1. News -FM 
2. Roundtable talks -FM 
3. Educational programs-FM 
4. Drama -FM 
s. Folksongs -FM 
6e Quiz programs -AM 
7. Religious programs -AM 
a. Roundtable talks -AM 
Comedy & variety -AM 
Table Number 18g) 
Ranking of program types listened to by over 
10% of the respondents for over one hour, up 
to and including five hours per week 
1. News -AM 
2. Educational programs-FM 
3e Opera -FM 
4. News -FM 
s. Classical music -FM 
6. Drama •FM 
7• Opera -AM 
Be Classical music -AM 
9 • Popular music -AM 
10. Comedy and variety -AM 
11. Comedy and variety -TV 
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(Table Number 18h) 
Ranking of program types listened to by 2% or 
more of the respondents for over five hours 
per week 
1. Classical music •FM 
2. News -AM 
3. Classical music -AM 
4. Educational programs -FM 
s. News -FM 
6. Popular music -AM 
7. Opera -FM 
Comedy & variety -TV 
a. Comedy & variety •AM 
9. Adventure & crime -AM 
Although Tables 18b through l8h are largely self-
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explanatory1 some further analysis would not be amiss. 
Classical music is, by far, the most popular program type. 
No other program types come close in ultimate popularity 
among the respondents to this Questionnaire. The over-
all ranking of the first ten program types, on various 
media, in light of the percentage of the total sample 
listening to same, is as follows: 
(Table Number 18i) 
1. Classical music on FM 
2. News on AM 
3. Educational programs on FM 
4. News on FM 
s. Opera on FM 
6e Classical music on AM 
7. Drama on FM 
8. Popular music on AM 
Comedy & variety on AM 
9. Roundtable talks on FM 
10 • Opera on AM 
. From these rigures it is easily seen how classical 
music leads in popularity, followed by news programs. 
tn ract, if the percentages or both AM and FM listening 
audiences were added up, it would show that the ratio is: 
Classical music - 117.1% 
No other program types come higher than 71.9% {educational 
programs), 55.3% (drama), and 54.7% (opera) in their bid 
for popularity in all media. or course, as many people 
tune in to the same program on different media, these are 
not true totals or popularity in all media. The figures 
ror each program type in each medillm are valid within 
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the over-all limits of ~ccuracy for the entire questionnaire. 
The figures in Table Number l8j, below, indicate the over-
all popularity by skewed totals. 
{Table Number l8j) 
!i!B!. 
le Classical music 
2. News 
3e Educational programs 
4. Drama 
5. Opera 
s. Roundtable discussions 
7. Comedy and variety 
a. Religious programs 
9 • Adventure and crime 
10. Popular music 
11. Quiz programs 
12. Sports 
13. ChUdren • s programs 
14. Folksongs 
15. Daytime serials 
MEAN - 45.1% 
MEDLlN - Religious programs - 34.6% 
Daytillae serials, commonly known as "soap opera", 
.. 
were popular only to a very small minority audience. 
On AM radio, 7.9% listened to these programs, and on 
television only 5.1% watched daytime serials, for a 
skewed total of only 13.0% as opposed to the 55.3% rolled 
up for other forms of drama broadcast in the Boston area. 
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Naturally, these additions of figures dealing with percentages 
listening to various media are somewhat inaccurate because 
of the fact that certain people listen to the same program 
types on different media (AM, FM and TV) during the week, 
thereby increasing the totals in each mediwn column and 
skewing the results of any attempts to determine an over-
all figure for any given program type. 
Also on the lower part of the scale are folksong 
programs. There are two separate classes of folksongs: 
the hillbilly, and "country" tunes which have achieved such 
-
popularity in the American south and midwest (as well as 
in Boston, via radio station WCOP), and the older "folk" 
songs which have historical origin and which have their 
own circle of devotees. Despite this appeal to two 
different audiences, folksong programs are to be found 
near the bottom of the list, with only 18.4% of the 
respondents listening on a total of all media. Because 
of the earlier mentioned factor of "dial-switching" and 
listening on different media to the same type of program, 
even this figure is no doubt much higher than the actual 
total of persons in the sample listening to folksongs 
far any time at all. 
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No other type of program made as poor a showing as 
daytime serials and folksongs, although chUdren' s programs 
were listened to by only s.~ on AM, 10.3% on FM, and a.s% 
on TV, for a skewed total of 24.o%. Papular music rated 
a 26.5% total, quiz programs attracted 24.6% and sports 
shows attracted 24.4%. 
To a large degree, these figures vindicate the 
program directors of the two non-commercial educational 
FM stations 1n Boston. In general, both stations con-
centrate on classical and semi-classical music, opera, 
drama, and educational programs and talks as well as a 
moderate amount of news and other programs on an in-
formative nature. It will be seen by reference to 
Table Number lSi that all of these programs are to be 
found in the list of the first five program types 
(skewed totals). Practically all of the programs that 
the educational stations do not run (daytime serials, 
popular music, variety and quiz programs) fall into the 
lower half of the ranking scale. 
This trend cannot be explained, even in part, by the 
suggestion that the programs listened to most are the 
only ones poeple are aDLe to listen to, as practically 
all those who have FM sets also have AM radios (only 7.8% 
of those with FM do not also have AM), and many of them 
possess television sets. Thus, it would be an easy matter 
to tune in on one of the many commercial radio stations 
in the Boston region if they did not prefer the programs 
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to be found in profusion on the two non-commercial stations. 
Of course, this is no proof that they listen to these 
program types on these two stations obly, but as their 
programming is almost entirely along these lines, it is 
very likely that they command a great share of this 
audience. 
There are some types of program which seem to be 
rejected in part by this sample which are to be found 
on at least one of these educational FM stations, if not 
both. Folksongs are heard on two programs over WBUR and 
have a loyal, if small, audience. Although only 13.7% 
of all the respondents listen to folksongs on FM, that 
program type was sixth in the list of eleven program 
types that the respondents would like to hear more of 
-
on FM. 
Children's stories also did poorly 1n the over-all 
scores (24.0%), yet they are heard regularly on both 
a ta tiona. The call for more children's programs on FM 
was great enough to tie for sixth place in that list. 
Sports, although pulling a skewed total audience of 
only 24.4%, rates coverage of football games and a quarter 
hour program every day over WBUR. The sports program 
audience is interesting in that a large percentage of the 
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group tuning in, listen for a considerable period of time. 
On all media, those listening between one and five hours 
outnumber those who listen for only one hour or less. 
This shows tenacity, if little elsel 
Certain other types of information are not so readily 
apparent from these previous tables. It seems that the 
average person who listens to opera, listens to one opera 
a week. Although this cannot be determined directly from 
Table Number l8a, it turns out from a perusal of the raw 
data percentages to be found in Appendix II, that 35.6% 
of those who listened at all to opera (skewed totals} 
I 
listened three hours a week, which is just about the 
length of the average S~turday afternoon opera. This period 
of time (three hours) has a plurality over all other periods, 
which is extremely rare, as a study of the raw data will show. 
Classical music, by virtue of the enormous percentages 
of the total group of respondents who listen, deserves a 
special section to itself. Not only does this program 
type have a skewed total of 22.5% above its nearest 
competitor, but it leads the list of total listening to 
FM program types with a score of 87.3%, and is second on 
the AM program types with 29'.a%. When the coding manual 
(Appendix III) was first constructed, it was found that 
of all the types of programs on all broadcast media, 
classical music would not fit into the scheme. It was 
discovered that an enormous percentage listened over 
£ifteen hours per week. In fact, one group listened 
over fifty hours a week' This meant that a completely 
different coding schedule had to be used, and also in-
timated that it would be wise to include the entire bre~ 
down in this report rather than the abbreviations in 
Table Number l8a. 
(Table Number 18k) 
Hours 
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0 1 2 
spent listening to classical music 
(percent of total) 
3 4 5 6-10 10-15 15-20 20-30 30-40 
over 
40 
,---, ·--· - "< ;-··--·---· ,·--·-·- ··-·- f 
AMj7o.2 5e8 6.6;3.9 2.213.0 4.0! 2.4 
l l ~ 1.11 
10.21 
.7: 
-- j 
FMjl2•713•9 3e7i6e0 3.914.3 
II I i I I I' TV 91.5l3.4i2.5!1.1, .4 .2. .6 
AM Median: 2 to 3 hours 
FM Median: 10 to 15_ hours 
TV Median: 1 to 2 hours 
10.3: 
i 
Mode: 1 hour .. or under 
Mode: 6 to 10 hours 
Mode: 1 hour or under 
As can quickly be seen, persons who listen to classical 
music on FM do so for a long time during the week. Actually, 
the phrase "over 40 hours" does not do justice to the 
tenacity of many listeners. Figures in Table Number l8a 
show that, of those listening to classical music on FM, 3.9% 
listened one hour or under, 17.9% listened between one and 
five hours, and 65.5% listened over five hours, an expressive 
proof of listener preference. In fact, three people stated 
that they listened over 80 hours a week' Of course, this 
-
is extreme, but it is a sign of the almost £anatic enthusi-
asm for classical music among the respondents to this 
.1 
questionnaire. This is a phenomenon not recorded in the 
case of any other program type on any other medium. 
It shouJ..d be remembered that the information in 
Tables 18a through l8k are merely en~rations of the hours 
spent listening to a particular program type on a particular 
medium during an "average week" ·p.s defined by the respon-
-dent him or herself. Because of the fact that not every-
one has twenty-four hour access to his (or her) radio, 
and that certain program types are not to be heard at aJ.l 
hours of the day, this is not necessarily a true indication 
of popularity or preference. To obtain such a list, these 
figures must be compared with Part III of this thesis 
in which preferences and program types that the respondents 
want to hear more of on FM will be found. This present 
section deals with listening habits as they are now, not 
necessarily as the respondents might desire in the .future. 
II. Percentage 2! Total Respondents Listening ~ Health 
Programs !!. Compared .:!:2, The 1r Ages 
This section does not fall within the scope of any 
of the other major sections of Part II of this thesis, 
and therefore is being treated separately. 
Although heaJ. th programs were combined with educational 
programs about the arts and sciences when the replys were 
coded for I.B.M. sorting, it became evident that a very 
large percentage of this combined category did deal with 
health, a program type not too common on FM educational 
radio. Although it was not felt necessary to rearrange 
the code manual to provide extra space for this particular 
type of PrOgr~ it was felt that special recognition 
should be given. In addition, as a general trend, it 
was,apparent that it w~s almost exclusively the older 
persons who listened to these programs. 
~Educational programs", the category into which 
health programs fall, have a skewed total listening 
audience on all three media of 71.9~ of the 845 respondents. 
Health programs accounted for a skewed total of 9.0%, or 
12.5% of the educational programs skewed totals. This 
figure was much larger than the author expected, and 
shows surprising interest from the audience. This skewed 
total of a sub-group is larger than twelve of the forty 
items in Table Number 18a. Six people mentioned "health 
programs" as program types they wished to hear more of 
on FM. This is described more fully in Part III. 
The following table is a comparison of' the number of' 
persons, with their ages, who listen to programs on health 
on any one of' the three broadcast media. 
(Table Number 19a) 
AGE 
Bliliik or in-
'" , ' determinable 
under 
16 16-25 25-35 35-50 
Over 
50 
No. ,ot listeners 5 ---
% of listeners 
TOTAL: 76 MEDIAN: 35-50 yrs. 
6 18 20 27 
MODE: Over 50 yrs. 
These figures provide an interesting contrast with 
the over-all figures for age, as found in Section II of 
Part I of this thesis. In that table, it is seen that 
not nearly so great a percentage of the total fall 
in the 50 year-old and over group. A comparison table 
follows. 
Age 
Blank or 
able 
under 16 
16 to 25 
26 to 35 
36 to 50 
(Table Number 19b) 
Listen to 
Health pp;ms. 
indetermi-
years 
years 
years 
years 
Over 50 years 
7.9% 
23.7~ 
26.3% 
35e6% 
Over-all 
total 
12.1% 
.s% 
11.6% 
23.0% 
26.4% 
26.5% 
Therefore, practically none of the younger group listen 
to health programs, {perhaps "young" and "healthy" are 
.. - ... ..... 
almost synonyms) while the eldest group does listen quite 
extensively. 
No further figures were gathered on the number of 
hours that are spent listening to this program type as 
such figures are included in the totals for "educational 
programs". 
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III. Education .!!• Hours Spent Listening 12, ~ Progr::am 
!I.E!. £!! !1!!, F.! .!.!!! ~ 
Although Table Number l8a provided the answers to any 
questions on the total amount or time spent listening to 
any given program type on each medium, it may prove 
proritable ror the ProgramDirector or a non-commercial 
FM station to determine ir the level or education bas 
any great errect upon tbe amount or time each group 
spends listening to each program type. 
Table Number 20 is designed to show the cross 
relationships between d!rrerent levels or educational 
attainment and the number or hours listening to these 
program types. For sillplicity, certain combinations or 
categories were made. Instead or twelve categories 
or educational achievement, as listed in Section VII, Part I, 
they have been condensed into four: 
1. Finished grammar school only, or attending High 
School. 
2. Completed High School, attended college for a 
limited t~e, attended a special non-degree school 
on a level above High School (trade school, music 
school, etc.), or attending college now. 
3. Possesses a Bachelor's degree. 
4. Attending Graduate School, or possesses either a 
Master's degree, Doctorate, or some other degree 
above Bachelor level (LL.B., M.D., etc.). 
" 
In addition to this condensation, the listing of 
number of hours per week bas also been reduced to four 
categories: 
-1. Blank or none 
2. one hour or under. 
3. Between one and five hours 
4. Over five hours (usually less than ten} 
In the case of claasical music, the scale must be 
changed as to hours listened, and it will be necessary 
to use the time _categories set up in Section I, Part II. 
In all cases, percentages will be used, rather than 
raw figures. It is felt that this will make it clearer 
to the reader, rather than having to juggle relationships 
in his head. The percentages used are based on having 
the total of each combined educational category equal 
lOO%. The raw figures, as well ~s the code key, for 
these categories are as follows: 
Code No. (Table Number 20a} 
l - Has not completed High School 
2 - Has not completed College 
3 - Possesses Bachelor's degree 
4 - Studying for or possesses degree 
higher than Bachelor's 
None or blank 
26 
289 
258 
242 
8i5 
30 
845 
It should be remembered that certain program types 
not usually heard on FM stations without AM affiliates 
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1n Boston will not be listed 1n the FM sections. These 
programs are: adventure and crime, comedy and variety, 
daytime serials, popular music and quiz programs. 
Table Number 20a contains the code key ror educational 
level, and the code used for listening hours per week is 
as rollows: 
0 - Blank or none 
1 - One hour or under 
2 - Between one and five hours 
3 - Over five hours (usually less than ten) 
Table Number 20b - Education vs • Ad venture and crime-AM 
-
Hours :2er week 
o- 1 2 3 
--~-~ ----·--·-- ·------- -------~--
E 1 65.4 19.2 7.7 7.7 
d 
u 2 84.4 5.5 8.7 1.4 
c 
a 3 83.8 5.0 8.1 3.1 
t 
i 4 87.2 5.8 5.4 1.6 
0 
n 
Table Number 20c 
-
Education vs. Adventure and crime-TV 
-
Hours :2er week 
0 1 2 3 
-- --------~---------- --·----------
1 73.1 3.8 15.4 7.7 
2 86.2 3.8 9.3 .7 
3 89.5 3.9 6.6 
-
4 92.6 3.7 3.3 .4 
A very definite relationship is seen in this area. 
The persons with little education listen frequently to 
adventure and crime programs on both AM radio and TV. 
The highest educational group listens about one third 
as much on both media. 
69 
Table Number 20d - Education vs. Children's Programs-AM 
Hours ;2er week 
0 1 2 3 
1 100.0 
-- --
2 93.8 3.8 1.7 .7 
3 94.5 4.3 1.2 
4 96.7 
--
2.1 1.2 
Table Number 20e - Education vs. Children's Programs-EM 
Hours ;2er week 
0 1 2 3 
1 92.3 3.8 3.8 • 
2 a9.3 4.2 5.5 1.0 
3 86.a 3.5 7.a 1.9 
4 91.2 4.5 4.5 .a 
Table Number 20f' - Education vs. Children's Programs-TV 
-
Hours J2!r week 
0 1 2 3 
r--------~ ··--· ---~----- ·----~----- ---
1 100.0 
-- -- --
2 a9.3 4.2 5.5 1.0 
3 96.4 1.2 1.6 .a 
4 97.6 .a 1.2 .4 
Childrents'programs seem about equally popular, or 
unpopular, no matter what the educational standing. It is 
interesting to note that the High School and above (but 
not degree bearing) group tune in by far the most on TV. 
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Table Number 20g - Education vs. Classical music -AM 
-
l 
H9lips per week 
! 
; 
84.6(3.8 
·3! 
I 
I 
I 
It is quite surprising how classical music turns out 
to be more or less of a common denominator of program 
listening in this sample, regardless of education. 
In both AM and FM tables (20g and 20h) the percentages of 
.4 
8.7: 
I 
l 
1.2: 
; 
. 
i 
.41 
those listening to classical music are within £ive 
percentage points o£ each other~ regardless o~ educational 
attainment and the extremely high over-all scores. 
On television. the ~acts indicated in Tatile Number 12. 
Part I still hold true. As the education goes up. the 
number o~ television sets per capita go down. and vice versa. 
Tbere~ore, those with lower educational status tend to listen 
more to classical music on television. This set o~ ~igures 
is also responsible ~or the discovery that those people 
in educational group 2 (see page 67).as well as group 1, 
tend to listen longer than those with higher educational 
standing. This is evident when one compares the figures 
in the "over 40 hours per week" column. lhicb show that 
11.5% in group 1. and 8.7t{o in group 2 listen more than 
40 hours a week• as opposed to those in groups 3 and 4 
with 1.2% and 4.1% listening over 40 hours, respectively. 
Table Number 20j - Education vs. Comedy & variety -AM 
Hours per week 
0 l 2 3 
l 
,-----·· -·---··---------·-··------------
i 61.5 11.5 19.2 7.7 
2 75.8 7.3 13.8 3.1 
3 78.9 10.5 8.9 2.7 
4 76.5 13.2 8.7 1.6 
Table Number 20k - Educ.ation vs. Comedy & variety -n 
Hours per week 
0 1 2 3 
1 
r:----------··----·- -·-· ---·---------
. 69.2 7.7 11.5 11.5 
I 
I 
2 I 76.2 4.5 13.1 6.2 
! 
3 I 83.6 4.7 10.1 1.6 
4 I 89.3 2:_9 
The same trend is apparent here on both AM and TV as 
was indicated in Table Number 20b (page 68). Those people 
with the least educational attainment listen more and ~or 
a longer time to comedy and variety. This type o~ program 
is seldom, ~ ever, heard on non-commercial, educational 
FM stations • As be~ore, those with the greatest amount 
o~ education listen to comedy and vari•ty the least. 
Table Number 20~1 Education vs. Daytime serials-!M 
Hours per week 
0 1 2 3 
--·-·-· --·---··-- . ~--··-----·-·----"' -
1 96.2 3.e 
2 90.4 2.4 4.8 2.4 
3 93.0 2.3 3.5 1.2 
4 92.6 3.3 3.7 .4 
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Table Number 20m - Education vs. Daytime serials -~ 
Hours :2er week 
0 l 2 3 
·-~ -·-~·-· - -- - ---~ -- -~- --~-
l 1oo.o 
2 92.5 1.0 5.5 1.0 
3 95.0 2.7 1.9 .4 
4 97.2 .a 1.6 .4 
Daytime serials seem to appeal to a slightly difrerent 
audience than adventure, crime, comedy and variety. It is 
not those with the least education who listen to these 
"soap operas", but instead, those persons in group 2 
(completed High School, but no college degree) who head 
the list. In ract, the lowest percentage or listeners 
talls in the lowest educational category. 
Table Number 20n - Education vs. Drama -!M_ 
Hours per week 
l 
2 
3 
4 
0 
73.1 
88.4 
93.8 
l 
5.a 
2 3 
5.a 
4 
'. 
Table Number 20..oo - Education vs. Drama 
-EM 
Hours :12er week 
0 1 2 3 
---·-~--.,-•v- ~r· --·~~ -··-~·- -- -·•· -" 
1 61.5 3.8 26.9 7'.7 
2 
I 73.4 9.0 16.6 leO 3 69.7 13.6 16.3 .4 4 66.2 12.8 19.4 1.6 
Table Number 20p - Education vs. Drama - IX. 
Hours per week 
0 1 2 3 
--------- ~-- --- ··--~-·-···~ -.. -.. -· -·-· --· ··-·. -·- ~------~-
1 73.1 3.8 11.5 11.5 
2 83.4 3.8 10.0 2.8 
3 84.8 3.1 10.5 1.6 
4 97.2 1.2 1.6 
Drama, other than daytime serials, seems to appeal 
to those with little education on AM and TV, but seems 
to appeal to almost everyone on FM, although educational 
group 1 (not completed High School} does lead the list. 
Otherwise, there is little variation. 
Table Number 20q - Education vs. Educational 
Programs - AM 
-
Hours :12er week 
0 1 2 3 
---------·- ------ ·-- . -------·- •··---.. --o-W 
1 76.9 3.8 15.4 3.8 
2 79.6 10.7 7.3 2.4 
3 84.1 7.0 7.0 1.9 
4 90.9 7.0 2.1 
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Table Number 20r - Education vs. Educational 
Programs - FM 
-
Hours per week 
0 l 2 3 
l r --38~~--~~~~---- ~3 .1 19.2 
I 
2 I 58.5 5e9 27.3 8·.3 l 
3 48.9 14.7 28.3 8.1 
4 53.7 14.5 25.6 6.2 
Table Number 20s - Education vs. Educational 
Programs - :!'!, 
Hours per week 
0 1 2 3 
1 92.3 7.7 
2 86'e5 5.9 6.9 .7 
3 88.3 6.6 4.7 .4 
4 94.3 4.1 1.2 .4 
Surprisingly enough, educational programs and talks 
about the arts, sciences and health do not seem to draw 
their largest audience from the better educated. Instead, 
they are most popular among the group that has not rin~shed 
High School, both on AM and FM. On AM, there seems to 
be an inverse relationship between educational level and 
percentage of each category who listen to this program 
type, while on FM and TV the situation is more fluid. 
It is interesting to note that this group who listens most 
on AM and FM also tends to listen the longest. 
Table Number 20-t - Education vs. Folksongs -AM 
-
1 
2 
3 
4 
0 
93.8 
98.0 
1 
Hours.J?er week 
'2 3 
1.0 
Table Number 20-u Education vs. Folksongs •FM 
l 
2 
3 
4 
0 
86.0 
83.5 
1 
-
Hours,.per week 
2 3 
Table Number 20-v Education vs. Folksongs -~ 
0 
l 100.0 
2 
3 
4 99.2 
Hours per week 
l 2 3 
1.4 
.4 
.a 
76 
Although rolksong programs are not very popular, some 
people do listen to them. However, there seems to be no 
set pattern. More people in educational group 1 (see page 67) 
listen to rolksongs on FM, with the highest educational 
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-~ group as runner-up on that medium. The over-all level 
of listening on AM radio and television is too low to 
draw any conclusions. 
Table Number 20-w 
-
Education vs. N~ws Programs 
-Y 
Hours l?!r week 
0 l 2 3 
r-----------
1 34.6 7.7 42.3 15.4 
2 55.3 8.7 28.0 8.o 
3 41.9 12.0 33.3 12.8 
4 47.1 8.3 35.5 9.1 
Table Number 20-x Education vs • News Programs 
-EM 
Hours 12er week 
0 l 2 3 
__ __......_.....,,_.-o .... --~· 
l 42.3 23.1 26.9 7.7 
2 60.5 11.4 20.1 a.o 
3 56.9 14.0 24.8 4 .• 3 
4 58.3 16.1 20.2 5.4 
Table Number 20-y 
-
Education vs. News.Programs 
-:tY: 
Hours per week 
0 l 2 3 
l 73.1 11.5 15.4 
2 82.7 5.9 8.3 3.1 
3 87.2 3.1 9.3 .4 
4 91.4 2.9 4.5 1.2 
f"f 
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In regard to news programs, the members of educational. 
group l (see page 67) head the list of percentages on all 
broadcast media. However, the other educational levels are 
not far behind. The trend noticed in Section XII, Part I 
(Education vs. types of receiver) is also apparent in 
the TV figures of education vs. news programs. In general, 
however, no one trend is apparent for all three media in 
the area of news programs. 
Table Number 20-z - Education vs. Opera - !M_ 
Hours per week 
1 
2 
3 
4 
0 1 
s.o 
4.1 
2 3 
.a 
Table Number 20-aa - Education vs. Opera - EM 
Hours per week 
0 l 2 3 
--·-·-··--·~-·····-·--·-....--~ .... --..~---· .. _ ..... ··--------~--~-··-- ··-·---~ 
1 I 61.5 19.2 19.2 I 
2 i 63.6 7.3 26.3 2.a 
3 
I 
72.1 a.1 19.0 .a 
4 69.1 4'.1 22.7 4.1 
does 
Table Number 20-bb - Education vs. Opera - ~ 
Hours per week 
0 l 2 3 
,---·--···-··· 
l ! 100.0 
2 98.p 1.0 1.0 
3 98.1 1.9 
4 99.6 '.4 
Opera listening is another type of program which 
not establish a definite trend, but instead, shows 
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a relatively high standard throughout, favoring the more 
highly educated on AM and the less educated on FJ. 
Of interest, but already noted in Section I, Part II, is 
the fact that the majority of those listening at all to 
opera on all media do so between one and five hours a 
week. It seems that either television is out ot favor 
with this sample audience, or that there are very few 
operas broadcast over television. 
Table Number 20-cc - Education vs. Popular music-!! 
Hours per week 
0 1 2 3 
~<><"''-'~""''...-~·--
1 57.7 3.8 26.9 11.5 
2 75.4 6.6 12.8 5.2 
3 75.6 8.9 11'.6 3.9 
4 78.9 9.9 9.1 2.1 
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Table Number 20-dd Education vs. Popular music-TV 
-
Houx-s l!r week 
0 l 2 3 
"---~---··~-~-········ -··-·-·-·· 
1 92.3 7.7 
2 95.5 2.8 1.4 .3 
3 97.7 1.9 .4 
4 99.2 .4 .4 
A surprisingly large .number of people from all 
educational categories listen to popular music on both 
AM and TV • Although it has developed in other cases 
that program types not usually heard on non-commercial 
FM are very unpopular with the higher educational groups, 
in this case a very large percentage or those people with 
considerable education also listen to popular music on 
AM. However, although there were only some 11.2 percentage 
points between the top and the bottom or the list, the 
lowest educational level did lead the list or those 
listening to popular music on AM. Very few people 
listened at all on television. 
Table Number 20-ee - Education vs. Quiz Programs-AM 
-
Houx-s per week 
0 l 2 3 
1 ~;-- 15.4 3.8 3.8 
2 85.o 9.3 4.5 1.2 
3 87.2 s.2 4.3 
4 84.4 14•0 1.6 
" 
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Table Number 20-!'1' 
-
Education vs. Quiz Programs-![ 
Hours per week 
0 l 2 3 
l 73.1 26.9 
2 87.9 7.3 4.5 .3 
3 89.5 7.8 2.7 
4 95.5 2.9 1.6 
Quiz programs have doubti'Ul popularity among any but 
the lowest educational group. On both AM and TV, it turns 
out that this type o1' program is least popular with the 
more highly educated, and then rises in popularity as 
the level oi' education 1'alls. 
Table Number 20-gg - Education vs. Religious 
Programs - !! 
l 
2 
3 
4 
0 
Hours per week 
l 
11.8 
2 
3.8 
s.s 
s.a 
3 
"' 
Table Number 20-bh 
-
Education vs. Religious 
Programs 
- FM 
-
Hours ;eer week 
0 1 2 3 
l 61.5 11.5 23.1 3.8 
21 84.1 7.6 8·.o .3 
31 85.3 8.9 s.8 
41 87.6 8.7 3.3 .4 
Table Number 20-ii - Education vs. Religious 
Programs - TV 
-
Hours ;eer week 
0 l 2 3 
I ·---·~-~---~ --····· ·-- ··~·-· -·~··-·· --·--··----~-- -~·-·-... ~·-
l I 88.5 7.7 3.a I 
2 96.2 2.8 .7 .a 
3 96.5 2.!3 1.2 
4 97.1 2.5 .4 
• 
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It is very obvious that as the level or education 
rises, listening to religious programs decreases on all 
media. In both FM and TV, the members or the lowest 
educational group more than double the ~core or any other 
educational standing. While this is not quite as derinitive 
on AM radio, nevertheless, it is quite impressive. From 
these rigures one might say education means godlessnessl 
Table Number 20-jj 
-
Education vs. Roundtable 
Discussions -!,!4 
Hours ;eer week 
0 l 2 3 
-------
l aa.s 7.7 3.8 
2 79.5 13.1 6.6 .7 
3 86.8 7.4 s.4 .4 
4 87.2 10.3 2.5 
Table Number 20-kk 
-
Education vs. Roundtable 
discussions 
-!M 
Hours per week 
0 l" 2 3 
------~---- . ,. ··-"""~ _. .. ._.. .. _.,~~ ..... ~ .... ~--, .... -.,.--
l 50 eO 34'.6 11.5 3.8 
2 79.6 11.4 a.o 1·.4 
3 74.4 12.0 12'.0 1.6 
4 80.6 12.4 6.2 .a 
T.able Number 20•11 - Education vs • Roundtable 
Discussions -TV 
-
Hours ;;per week 
0 1 2 3 
.. --·-·~ ~· ......... -, .. ~~~· ··~-. 
-----
l ao.a 11.5 7.7 
2 87.6 7.6 4.8 
3 88.7 7.4 3.9 
4 94.0 3.7 2.3 
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Although one would think that a free e:xc hange of 
ideas over broadcast media would be a favorite among the 
more highly educated members of this aample, it turns out 
that the largest percentage of people listening to this 
particular program type are in the lower educational 
brackets. This situation is somewhat confused when the 
various media are compared. On AM, those who do not 
possess a college degree, (but have finished High School) 
lead the list of percentages of this listening to roundtable 
discussions. The smallest percentage on AM is held by 
those who haven't finished high school, while on FM and 
TV, this position is held by those who possess a college 
degree above the Bachelor level. Such co~~sion leads 
to the conclusion that no trend can truly be established 
on the basis of the figures at hand. 
Table Number 20-mm - Education vs. Sports - AM 
-
1 
2 
3 
4 
0 1 
11.5 
s.o 
s.o 
Hours per week 
2 3 
15.4 
" 
Table Number 20-nn 
-
Education vs. Sports - EJ 
Hours ;Eer week 
0 1 2 3 
r ---~--------------- --·---l 84.6 11.5 3.8 
2 93.1 1.0 5.2 .7 
3 89.8 4.3 4.3 1.6 
4 97.1 2.1 .a 
Table Number 20-oo 
-
Education vs. Sports 
-1-Y: 
Hours per week 
0 1 2 3 
-·--·---
1 76.9 7.7 15.4 
2 89.0 3.8 6.2 1.0 
3 93.0 2.3 4.3 .4 
4 94.7 1.6 2.1 1.6 
On all media, those who never completed their High 
School education led the list of percentages of those 
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who listened to sports. On both AM and FM there is a 
variation from the general pattern shown by program types 
not usually presented on FM-only stations. Instead of 
an inverse relationship (as the educat~onal level rises, 
the number of persons listening to the program type 
declines), it is broken up by having those with Bachelor's 
degrees leading those who never obtained a degree. 
The results of this section of the thesis show, 
again, that no one raction is so rar out in rront 1n 
listening popularity as to rate a special program. 
It does show that, in general, for those programs which 
are not usually broadcast by non-affiliated FM stations, 
the higher the level of educational attainment, the 
smaller the percentage of that group who listened to 
a given program type. This is of interest, but of 
little practical importance, as the percentages of the 
total of each educational group are close enough to 
render a search for a clear majority or even a good 
plurality unfruitfUl. This means that these figures 
on program listening habits or groups with various 
educational backgrounds, although or academic interest, 
will be of little practical interest in so far as the 
Program Director of a non-commercial FM station is 
concerned. 
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IV • Occupation vs, Hours Spent Listening .:!!9. Each P.rogram 
~ 2a A_M, EM ~ !! .. 
Rather than carry the reader or this thesis through 
another long sectiOn on •occupation vs. percentage of 
respondents who listen to each program type on AM, FM 
and TV {such as was done for education in the last section), 
it is felt that a brier resume of the extremely meager 
results or a comparison or such tables would prove as 
valuable as a ru11 fledged exposition, complete with 
tables, as in Section III. 
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As was shown 1n Section III, Part II, and in Sections 
VII, VIII and XI, Part I, there is very little ditrerence 
between the results shown by comparison of the background 
data of education and that of occupation. The results 
of S~ction III, Part II (above) were largely negative, 
or even neutral. The study of occupation vs. listening 
habits is even more so, especially as it is impossible to 
consolidate the various categories into less than 
ten classifications, causing considerable contusion and 
making analysis ditricult. 
No significant results of any kind were shown by 
a comparison of occupational status with adventure and 
crime programs • 
Children's programs were listened to mostly by 
housewives, scientists, engineers and students, and 
those in the professional category listened least. 
Classical music, with its immense popularity, is 
rather evenly represented among all occupational 
categories on FM On AM, 43.8% of the students and only 
20.9% of the scientists and engineers listen to music. 
Comedy and variety programs are most popular among 
non-supervisory, non-professional workers (36.8%) and 
teachers and clergy (28.8%) On AM, this type of program 
is least popular among scientists and engineers (17.1%) 
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As is to be expected• daytime serials are listened 
to mostly by the "stay-at-~mes", namely housewives (13.0%) 
and retired people (10.3%)• They are least popular with 
doctors and dentists, lawyers, musicians and other 
professional people (2.5%). 
Scientific and engineering personnel tend to listen 
the least to drama (5.2%) compared with the average for 
all classifications on AM of 11.9%. Otherwise, all other 
classes are about equal. 
The totals on FM for educational programs are all 
within the very small range of 39.8% to 55.1%. On AM, 
non-supervisory, non-professional workers (24.5%) and 
housewives (19.2%) listen most to educational programs. 
The skilled and unskilled working groups listen 
to folksongs by far the most (24.5%) on FM, with scientists 
and engineers following close behind (23.7%) • Businessmen 
listen the least to this type of program ( 8.2% on FM) 
The high levels of listening to news programs holds 
true for all occupational classifications, with one 
outstanding category, students, taking the lead with 
50.6% on FM. 
No large deviations trolll 'thELmean 1n opera listening 
are noticed when observing the FM table, while the lowest 
scores on AM go to scientists (9.~) and businessmen (13.7%) 1 
while the highest listening scores for opera went to 
laborers (26.6%) and housewives (24.9%). 
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A large spread in the percentages of those listening 
to popular music is noted, from 9.0% of the retired 
group to 47.0% of the laborers. There seems to be little 
in the way of a pattern in this category- Although 46.1% 
of the stude~ts listen during the average week, and only 
16.0% of the doctors and other professional people listen 
to popular music, it is suspected that age has much 
more to do with the situation than occupation (see Sections 
IX and X in Part III) '• 
Quiz ptoograms on AM are listened to most by housewives 
(17.5%) and least by students (7.8%). Perhaps the students 
felt that they were receivdng sufficient education without 
resorting to radio quiz programs. There was a very high 
ratio between AM and television listening (14.8% to 9.8%) 
for this type of progra~. 
Religious programs drew the larger share of their 
audience on AM and FM from retired people (28.2% on AM) 
and workers (20.4% on AM). The teaching classification 
was fairly near the top of the list with a score of 17.0%, 
not a surprising fact when it is realized that this 
occupational category includes clergy. Businessmen and 
students fall at the bottom of the list of listeners to 
religious programs. (2.7% and 8.9% respectively on AM). 
The over-all level of listening to roundtable discus-
sions was quite uniform, ranging on FM from 20.5% for 
office workers, to 30.8% for retired people. 
90 
Sports programs on AM appealed mainly to the laboring 
group, whose listening percen-tage ror an average week:.was 
18.4%, and scientists and engineers (13.1%) • on FM, the 
positions were reversed, with 18.4% or the scientists and 
engineers listening, as compared with 12.2% or the laboring 
group. On all media, businessmen were in third place. 
P.roressional people, students and retired people apparently 
aeldom listen to sports programs. However, once again, 
no set pattern is evident. 
Examination or these mdnor deviations rrom the 
averages set down in Table Numbe~ 18 show that, again, 
there is no one group or classirication that listens 
consistantly much more or much less than the other 
occupational categories. The majority or rigures are 
within a smaller range than those ror education vs. program 
listening habits (Section III, Part II). Thererore, it 
can be assumed that occupational categories have no 
signiricant errect upon the listening habits or this 
sample. 
V. ~ .!!.• Hours Spent Listening !2_ ~ Program ~ 
.2,!! AM, £'.!! ~ 1! 
In Table Number 3, page 6, it is shown that, or 
the persons replying to the questionnaire, 50.1% were 
male, 37.0% were remale, and 12.8% either lert the question 
blank, or were impossible to classify. There is enough of 
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a dirference 1n the f!gures between the sexes to justify 
a comparison of listening habits on all program types, 
for AM, FM and TV • 
The raw figures comprising these total percentages 
are as rollows: 
(Table Number 2la) 
Code Key 
1 - Male 
2 - Female 
Blank or indeterminable 
423 
313 
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As the figures ror the. total sample are to be round 
1n Table Number 18, it was considered to be of little 
or no use to include the percentages tor "Blank or in-
_.,. 
determinable" figUres in the following tables. Rather 
than following each table with a brief analysis of the 
results_, it was decided to leave all connnents and analysis 
until the end of the section. 
-s 
E 
X 
( 
Table Number 21-b - Sex vs. Adventure and Crime -!M 
1 r 
2 r 
Note: 
-
Hours per week 
0 1 2 3 
-- -·· ··-----~-·-·--··· ----------·---
85.3 5.2 7.1 2.4 
82.4 6.4 9.3 1.9 
The code key for hours per week is found on 
page sa. 
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Table Number 21-c Sex vs. Adventure & crime 
-!Y.._ 
Hours ;2er week 
0 1 2 3 
1 87.3 4.5 7.3 .9 
2 91.0 2.6 6.1 .3 
Table Number 21-d 
-
Sex vs. Children t s Programs 
-!:A! 
Hours per week 
0 1 2 3 
1 r:::: 1.9 1.9 .s 2 s.8 .6 .3 
Table Number 21-e Sex vs. Children's Programs-EM 
Hours per week 
0 1 2 3 
1 r:~:: 2.6 4.7 1.4 2 5.8 7.3 1.0 
Table Number 21-:r Sex vs. Children's Programs 
-!Y: 
Hours ;eer week 
0 1 2 3 
1 r:::: .9 1.7 .9 2 1.6 2.6 1.6 
1 
2 
\ 
1 
2 
1 
2 
Table Number 21-g - Sex vs. Classical music -~ 
Hours per week 
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6- 10- 15- .2Q- 30- Over 
0 1 2 3 4 5 10 15 20 30 40 40 
--·-··-· 
___ _. _____ 
2.81 I I 6.1 4.0 3.3, 70a8 r 4e7! 
' 
' ' 
i 
1.ol 70.9 ; 7.3! 6.1 : 3.51 3.2 I 
~--~--~ -~• v-• ------~ ------~~-~--~---#··~-- ·----~-- ._, . 
Table lfumb~r 21,- h 
1
- Sex vs ,• Classical music -,iM 
9.0· 3.1 3e8 5.9 3.8' 4.5 21.0
1
16.3 12.5: 8.5: 6.6 ' 5.0 
17.5 4.5 2.2 6.4 4.8 3.8 17.6113.1, 8.oi 12.a! 4.8 · 4.5 
I ~ t ; 
Table Number 21-i - 1 Sex vs. ~lass.ical ~sic;- !!I 
I 
91.1:3.3 2.6; 1.2 .5 .2 .7: .2 
1 I l 94.3j2.9 le6j .6; .3 e3i ! 
··' 
----- ------· -- ·----
Table Number 21-j Sex vs. Comedy and variety -!M 
Hours :2er week 
0 1 2 3 
1 75.9 9.5 11.8 2.8 
2 76.7 9.6 10.5 3.2 
Table Number 21-k Sex vs. Comedy and variety -TV 
-
Hours E_!r week 
0 1 2 3 
- -
'" :·:--::::_~__::::-...=-.::::::::::::-.=.::::: ________ ~ --------~- ---- ---
1 78.0 5.4 12.8 3.8 
2 87.5 1.9 a.o 2.6 
Table Number 21-l 
-
Sex vs. Daytime serials 
Hours ~er week 
0 l 2 3 
--- ----------··· ----· 
1 93.2 2.1 3.3 1.4 
2 90.1 3.5 5.4 1.0 
Table Number 21-m 
-
Sex vs. Daytime serials 
Hours 12er week 
0 l 2 3 
------------ --
··- ---- --- ---~------ -----------· 
l 95.3 .9 3.3 .5 
2 95.6 .s 3.2 .s 
Table Number 21-n 
-
Sex vs. Drama -AM 
-
Hours 12er week 
0 l 2 3 
;'---------·-·--· -----·------·-·-·--------·-·· -·- --
l 91.0 3.5 5.0 .5 
2 85.0 
Table Number 21-o - Sex vs. Drama -E.!:!! 
1 
2 
Hours per week 
0 l 2 3 
-!-------· -· 
! 69.6 11.8 17.0 
17.3 71.5 9.9 
Table Number 21-p - Sex vs • Drama -.IY 
Hours l)er week 
0 1 2 2 
1 
-------- ~-- ·--- ---- ---------------·-------- ------------- -~----- .. 
f 84.4 4.0 10.2 1.4 
2 88.5 5.8 
94 
-AM 
-
-~ 
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Table Number 21-q - Sex vs. Educational Programs-!! 
Hours per week 
0 1 2 3 
1 F;:;;--s.2 -- :9 -···-··· 
2 1 79.2 10.9 7.3 2.5 
Table Number 21-r 
Hours 
Sex vs • Educational Programs-~ 
per week 
2 3 
Table Number 21-s - Sex. vs. Educational P.rograms-IY 
, Hours ;eer week 
0 1 2 3 
---y-------------- ··"·- --· ·---·--· 
I 1 I 88.6 6.4 3.8 1.2 
2 l ' 90.7 3.5 5.a 
Table Number 21-t Sex. vs. Folksongs 
- !M 
Hours~~per week 
0 1 2 3 
I 
1 I 96.3 2.8 .9 
2 I 96.2 3.5 .3 ; 
Table Number 21-u sex vs. Folksongs -~ 
Hours ;eer week 
0 1 2 3 
1 ~--~2:·~---1~-:~------~-~;- -- -------;~2-------
2 l 90'.8 7.0 1.9 .3 
Table Number 21-v 
-
Sex vs • Folksongs -~ 
Hours per week 
0 1 2 3 
~ G:::---~::-
Table Number 21-w - Sex vs. News Programs -AM 
-
Hours per week 
0 1 2 3 T---- ----------- -- --- ----- ···- ··-----------
1 I 46.8 10.4 32.2 10.6 
2 47.0 7.0 31.0 15.0 
Table Number 21-x - Sex vs. News Programs -EH 
Hours per week 
0 1 2 
15~-~~ ··~·v. •-•···.,.~--~~,~••• ~-1 15.6 22.9 6.6 
2 i 63.3 10.5 20.4 i 
' 
Table Number 21-y Se.x vs. News Programs•fi 
Hours ;2er week 
0 1 2 3 
---- ·--·-~· ··-··-- ---···-··· 
1 84.4 5.2 8.7 1.7 
2 89.4 2.6 6.1 1.9 
Table Number 21-z Se.x vs. Opera - AM 
-
Ho¥'s .E!r week 
0 1 2 3 
-----~···--·--·-
1 83.5 4.0 12.3 .2 
2 72.5 4.2 22.7 .6 
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Table Number 21-aa - Sex vs. Opera -£:! 
1 
2 
Hours 12,2r week 
0 1 2 3 
------------------- -------- ·---------------
2.6 
Table Number 21-bb 
-
Sex vs. Opera 
Hours 12,2r week 
0 1 2 3 r:::-1.7 -------------. 1 .s 
2 
.6 .3 
-!Y.: 
Table Number 21-bb - Sex vs. Popular music -!! 
Hours per week 
Table Number 21-cc - Sex vs. Popular mus ic•fi 
1 
2 
0 
Hours per week 
1 2 3 
.s 
Table Number 21-dd - Sex vs. Quiz Programs -!! 
Hours per week 
0 1 2 3 
----------
_, ____ ,_ ..... --.. - ---~-~------~-
·····-·· - -... ·-----
1 aa.1 9.0 2.4 .s 
2 80.6 12.1 6.7 .6 
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Table Number 21-ee - Sex vs. Quiz Programs -TV 
-Hours per week 
0 1 2 3 
~--- -·-~···- ---------------
1 88.9 7.8 3.3 
2 91.4 s.1 3.5 
Table Number 21-i'f' - SeX. vs. Religious Programs-!! 
1 
2 
0 
87.5 
Hours per week 
1 2 3 
8.o 
.s 
Table Number 21-gg - Sex vs. Religious Programs-EM 
Hours per week 
3 
·.s 
Table Number 21-bh - Sex vs. Religious Programs-TV 
-
1 
2 
0 
96.8 
97.5 
Hours fer week 
1 2 3 
.s 
Table Number 21-bh - Sex vs. Roundtable Talks -!! 
Hours ,ear week 
0 l 2 3 
~ r:::-~~::: ::: .s 
• 
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Table Number 21-11 - Sex vs. Roundtable Talks -FM 
Hours per week 
0 l 2 3 
----·--·-· '"". ---- ·---------·-----~·· ------
l 77.6 11.3 10.2 .9 
2 78.3 12.5 7.3 1.9 
Table Number 21-jj 
- Sex vs. Roundtable Talks 
Hours ;eer week 
·-
0 l 2 3 
l 89.4 6.4 4.2 
2 90.7 4.8 4.5-
T~ble Number 21-kk - Sex vs. Sports 
-!M 
Hours per week 
0 l 2· .. 3 
I 
~--- ~·--~-~·· ~·--"'-"' 
l 90.5 3.3 4.5 1.7 
2 91.7 3.5 3.5 1.3 
Table Number 21-11 - Sex vs. Sports - EM 
Hours per week 
0 1 2 3 
~3.5---s.s 
_______ ,. ___ .... 
1 • 9 
2( 94.9 1.3 3'.2 .6 
Table Number 21-mm 
-
S~x vs. Sports - !Y 
Hours per week 
0 1 2 3 
1 90.3 3.8 4.5 1.4 
2 94.9 leO 3.8 .3 
-
-TV 
-
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There were only two major results that could have 
possibly come from a pe~al of the tables on'the preceding 
pages. First, that there is a significant difference 
in the listening habits of men and women or, second, that 
there is no significant difference. The results show 
that the latter is the case. Table Number 21-nn, below, 
shows the totals of listening on all media for each program 
type. Due to the "dial switching" factor noted earlier 
in this thesis, it is impossible for these figures to 
qualify as accurate totals. In all cases, as many people 
listen to the same type of program on different media, 
these totals are higher than the actual listening total. 
Nevertheless, they do provide an indication, however skewed 
they might be. 
Number 18) 
(Over-all totals may be found in Table 
(Table Number 21-nnl 
Program T:ype 
Adventure and crime 
Children's programs 
Classical music 
Comedy and variety 
Daytime aerials 
Drama 
Educational Programs 
Folksongs 
News Programs 
Opera 
Popular mua ic 
Quiz programs 
Religious Programs 
Roundtable Discussions 
Sports 
Males 
27.4% 
16.5 
129.1 
46.1 
11.5 
55.0 
69.5 
22.1 
113.9 
51.6 
32.6 
23.0 
31.1 
46.0 
27.1 
Females 
26.6% 
26.6 
117.3 
35.8 
14.3 
55.0 
76.1 
14.3 
100.3 
59.1 
21.1 
28.0 
36.6 
50.8 
18.5 
Sum of deviation from mean -
Mean of deviation from mean -
Difference 
.8% 
10.1 
11.8 
10.3 
2.8 
o.o 
6.6 
7.8 
10.6 
7.5 
11.5 
5.0 
5.5 
4.8 
8.6 
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From the above table (Table Number 21-nn) it can 
be seen that more men than women listen to: 
Adventure and crime 
Classical music 
Comedy and variety 
Folksongs 
News programs 
Popular nn1sic 
and Sports programs 
by .a% 
by 11.8% 
by 10.3~ 
by 7.8% 
by 10.6~ 
by 11.5% 
by a.6% 
The same table gives us the information that more 
women than men listen to: 
Children's programs 
Daytime serials 
Educational programs 
Opera 
Quiz programs 
Religious programs 
and Roundtable discussions 
by 10.1% 
by 2.8% 
by 6.6~ 
by 7.5% 
by 5.oto 
by 5.5% 
by 4.8% 
The same percentage of both sexes listen to Drama (55.0%) 
As the greatest difference between the sexes was 
only 11.8% (classical music), it can be said that there 
is very little difference between the sexes in this 
sample as regards their listening habits. 
All of the information in Part II seems to point to 
one salient fact. There is practically no one factor 
which is far enough ahead of the others, be it sex, 
education, or occupation,to warrant special programming. 
In general, almost all breakdowns into sub-categories 
of these three main backgrotin~ factors tend to be re-
markably similar in taste and preference. Of course, 
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occupational factors, such as hours when one does not 
have access to a radio, probably confuse some of the 
figures in this thesis. Nevertheless, the background 
information contained here should be of some use in 
determining the programming of a non-commercial station. 
There is dead wood in the_progr~ schedules of Boston's 
FM stations, but until Part III of this thesis is con-
sidered, it is impossible to tell what is disliked by 
any large part of this sample, and what is simply 
scheduled inconveniently on FM, or is produced more 
satisfactorily on another medium. Part II of the thesis 
offers FM station Program Director a chance to compare 
the popularity of their program offerings with others 
of the same type on AM and TVf 
PART III 
THE PROGRAM TYPES THAT THE AUDIENCE OF THE 
NON C01ThfN.RCIAL FREQUENGY MODULATION STATIONS 
WISH TO HEAR EITHER MORE OR LESS, . TOGETHER 
WITH (l) MMENTS AND SUGGESTIONS FOR NEW 
PROGRAMS ON THESE STATIONS 
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The first two parts of this thesis deal with the twin 
questions:•'!who composes the audience of non-connnercial FM 
stations in Boston?" and "what program types do they listen 
to on AM, FM and TV?". This third, and :final part deals 
with the question: "what do they ~ to hear on FM? 11 
It is not enough to be able to say that 87.3~ of the 
respondents do listen to classical music on FM. To 
adequately cover the field o:f cultural FM radio in Boston, 
it is also necessary to be able to say that 55.2% o:f this 
population want to hear ~ classical music on FM, and that 
3.0~ want to hear less classical music on the same medium. 
This must be done for all progr~ types, and additional 
information must be secured by comparing these figures with 
data on education, occupation, sex and age before one can 
can be sure of what program types are preferred by this 
audience and its component parts. This question ~passes 
the problem of the possibility of not being at home and 
able to hear a given program type, and goes straight to 
the expressed preferences and dislikes of the respondent. 
Valuable as the results of a specific question can be, 
nevertheless this questi~ire remains . almost ·stJer:tle llil.less 
the respondent is given an opportunity to express his comments 
and his ideas for new programming. This opportunity is given 
him by Question 12 of the questionnaire (to be found in 
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Appendix II). With memory of the program types the respondent 
listens to most (Table 18a) in mind, and with the results 
and figures of this part of the thesis at hand, it is possible 
for the program director of an educational radio station to 
determine just what program types are preferred by an audience 
that has already expressed its interest and approval of the 
medium or educational FM radio. 
I. Percentage of Respondents Wanting ~ of ~ Program 
~ 2!! El!· 
Each respondent was asked to list the three program types 
he wished to hear more on FM, as well as three types he 
wished to hear less. As it is impossible for the same person 
to cast more than one vote for the same program type, addition 
of the totals of all three choices would give the true 
overall figure for any given program type. 
(Table Number gg, ) 
First Second Third 
Choice Choice Choice Total 
Program Type No. % No. % % % No. No-.-
None or blank 2i% 26.5 445 52.1 687 81.3 13~~ 160.~ Children's pgms. 2.1 ~b 2.0 11 1.~ 5. Classical music 359 42.5 10.1 22 2. 4 7 55.2 Drama 77 9.1 64 7.6 30 ,.6 171 20.3 Educational pgms. 78 9.2 ~l 10.3 36 ·3 201 23.8 Folksongs 10 1.2 3.1 9 1.1 ~ ~:i News 10 ~.2 li4 2.2 10 1.2 Opera 3~ .l 5.2 4 .5 9.8 Popular Music 
·9 12 l.g_ 9 1.1 29 3·4 Religious pgms • 8 
·9 12 1.~ 7 .8 27 3.1 Roundtable talks 15 1.8 30 3· 18 2.1 63 7.5 
Sports 3 ·4 3 ·4 2 .2 8 1.0 
845 8Ij:5 100.0 ~ 100.1 ,.k-·· 99.9 
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As may quickly be .. seen,. classical music is by far the most 
popular program type, with over half the entire group of 
respondents maintaining that they would lilre to hear more 
of it on FM. The second place falls to educational 
programs, drawing 23.8% of the total population. The 
thi.rd most popular program type is drama, with 20.3% of 
the respondents favoring it. No other program type has 
more than one half the response of any of these that have 
been mentioned. The type that the fewest people wished 
to hear more is Sports, with only 1.0%. Religious programs, 
suggested by 3.1% of the respondents fares little better. 
It should be noticed that four program types, rarely 
if ever heard on FM stations without AJ~ affiliation, have 
been left off this list due to space limitations on I.B.M. 
punchcards. These are: 
Adventure and Crime programs 
Comedy and Variety (which did, however, poll two votes) 
Daytime serials 
Quiz programs • 
This abbreviated list will be used throughout this entire 
part of the thesis. 
Despite its poor showing in the "hours listened to" 
sections of Part II, roundtable discussions turned up in 
fifth place (7.5%) on the list of programs that people 
wanted more on FM. This tends to indicate that more 
programming of this type, at a time of day when more of 
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this audience group would be able to hear it, would definitely 
be worth investigation by the Program Director of a non-
connnercial station. In addition to roundtable discussions, 
the devotees of opera (9.8%) would certainly want to hear 
more of their favorite. 
II. Percentage of ResEondents Wanting Less .Q£_ ~ Program 
~ .91! !!!.· 
T.he same conditions and endorsements discribed in 
Section I also apply to the following table. 
(Table Number 23) 
First Second T.hird 
Choice Choice Choice Total 
Prog,;:am Type No. % No. % No. % No. % 
None or blank 625 74.0 779 92.2 825 97.6 2229 263.8 
Children 1 s pgms • 15 1.8 ~ .6 1 .1 21 2.5 Classical music 20 2_:% .5 1 .1 25 3.0 Drama 7 1 .1 - 8 ·9 
Educational pgms. 54 6:~ 9 1.1 4 .5 67 8.0 Folksongs 5 2 .2 7 .8 
News 10 1.2 7 .8 2 .2 19 2.2 
Opera 22 2.6 3 ·4 2 .2 27 3.2 
Popular music 41 4.8 8 ·9 - 49 5.1 Religious pgms. 17 2.0 8 .9 4 .5 29 3·4 
Roundtable talks 7 .8 8 .9 2 .2 17 1.9 
Sports 22 2.6 13 1.5 2 .2 37 4·3 
- - 845 ~45 100.0 845 99.9 99.8 
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In addition to the program types listed above, the four 
types which were left out of the table also commanded the 
dislike of a considerable group, in many cases a larger 
percentage of the total than those program types listed above. 
This is a further indication that the program directors of 
the Boston educational radio ~tations are on the right track, 
in so far as not producing program types that a goodly percent-
age of the audience or potential audience does not like is 
concerned. For example: 
(Table Number 23b) 
Pro&!:am Type 
Adventure and Crtme 
Comedy and Variety 
Daytime serials 
Quiz programs 
After combining Table Number 
Percentage of respondents 
who wish to hear less on FM. 
~ _Jf 
3' 4.1 
.5 
23 2.7 
17 2.0 
· a, with Table b, it is 
quickly seen that the program t~e that most people in this 
·sample want to hear less on FM is titled: "Educational Programs 
and Talks", with 8·;.0%. This is in sharp contrast to the 23.8% 
of this sample who wish to hear more educational programs. 
'opular music with 5.7% of the respondents expressing dislike, 
and sports with 4.3~ desirtng to hear less on FM, follow 
educational programs in this table of unpopularity. The 
program type that is least unpopular is folksongs, with only 
.8% of the respondents expressing antagonism. 
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\ It is noticeable that the great majority (621 of 845) 
of the respondents suggested at least one program type 
that they would like to hear more, but that at most a little 
over one quarter (220 of 845) described a program type that 
they would like to listen to on FM less. 
The above tables indicate in many ways the same results 
that were obtained in the sections on program listening 
habits. Classical music leads in the list of program types 
that people want by better than double the percentage of 
any other type of program. Drama and educational programs 
are also high on the "wanted" list, although educational 
programming has a good sized group of respondents opposed 
to it. Roundtable discussions showed considerable strength, 
with a sizeable group supporting it, and only 1.9% opposed. 
News coverage seems to arouse no great call of either 
approbation or derision. In general, the program types 
that are commonly heard on educational FM stations are the 
same program types that the people in this sample wish to 
hear more, and the program types that cultural FM broadcasting 
do~s not usually produce in any quantity are just those 
program types that these respondents do not wish to hear anyway. 
Sections I and II of this part of the thesis gives us 
the total response to the questions of r~hat program types 
would you like to hear more or less on FM?" In order to 
determine if various backgrounds have anything to do with 
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program preferences, the next group of tables has been set 
up, comparing the choices of program types the respondents 
wished to hear more or less on FM, with education, occupation, 
sex and age. Since the raw data (figures) is to be found 
in Sections I and II, it is felt that such information 
would be of little use here, where percentages are much more 
easily interpreted than raw figures. Ther~fore, only 
percentages are to be used in the next few sections of this 
thesis. In order that some grasp of the basic raw figures 
on background may be made if desired, it is suggested that 
examination of the following tables will show the totals 
of each category used in the hext eight sections in figures 
and in percentages of the total of 845 returns. 
Table Number 7 - Education of Respondent 
Table Number 8 - Occupation of Respondent 
Table Number 2 - Age of Respondent 
Table Number 3 - Sex of Respondent 
III. Education ll• Program Tnes ~ Resnondents Wish to~ 
More on FM. 
---
In so far as this section is concerned, Table 7 as 
mentioned above is not quite correct. For simplicity, 
certain categories have been combined, so that there are only 
educational classifications in this section, and in section IV. 
Classification 7 (completed requirements for Master's 
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degree) bas been combined with classification 9 (other degree 
above Bachelor's). In addition, all non-degr~categories 
(such as 10 and 11) above :high school level, have been combined 
with classification 5 (finished high school). 
list of program types is as follows: 
The code key 
0. Blank or none 
1. Children's programs 
2. Classical music 
3. Drama 
4. Educational programs 
5. Folksongs 
6. News 
7. Opera 
8. Popular music 
9. Religious programs 
10.- Roundtable discussions 
11. Sports 
"First Choice", "Second Choice" and "Third Choice" indicate 
the first, second and third program type that the respondent 
stated that he wanted to hear either more or less on.FM. 
(Table Number ~a) 
Education vs. Program ~ypes Respondent Wants to 
Hear More: First Choice 
PROGRAM TYPES 
0 1 2 3 4 I 6 7 8 9 
E ~ ~o.o [ _j3o.o ,13.3\6.7 1 .. . .. .. !,· 
I I I ' I t 
D ll~- _. __ + ______ ; 2o~o1 6? .o_~_:_~ + __ ----j _ -j-- _ .... 
u 21~=0 -l- ·!5~·~:14.~[7·~ : ! t;2.4 
c 3iE~-~-~--- :38.1 · 9.5 .1 .. 9 .5 _ __l _____ l! 4 .a L _ 
j! 1 I 
4!123.8 ~42.9' :14.3 • i : 9.5' 9.5 A ' ---------·-- -------'---·---.-------------t-----~-------i---- -- ----~ 
T s!l~-~·4 2.0, 41.9 a.5! 8.5 ; 1.2 ! _ -·~ ; 6.5J ~:-~_;_1:6 
I 61128.1 3.1 ;41.2 · 7.o. a.5 . 1.9 ! 1.6 : 3.5 . 1.6 .• 4 
------------- ..... .. .. ---··. ··------·· "l"· . I· . :· 
0 7!~21.~ 1.8 i44.3 10.7 1~-~~J .. : 1.8 j 4.1 l .6 .6 
8128.8 3.8 48.1. 9.6 5.8 ; 3.8 . 
N I -- -------
10 11 
i 2.4 
' 2.0 .4 
2.7 .4 
1.8 
" 
c 
0 
•. . 
(Table Number 24 b) 
Education vs. Program Types Respondent Wants 
to Hear More: Second Choice 
1 
PROGRAM TYPES 
2 3 4 
f 
14.3.14.3 1 4.8 
5 
.. ----.. -·-------·-·~-· --··· 
4 ii 57.2 19 .o 
A !!-------~-..... 
s 1~ 54.6. 2.s 9.7 
T 1r ---~~~+·-~ · ~-
6; 49.8 3.1 10.1 
I 
I 
----I 
1.9 
I 
(Table Number 24 c) 
·-
1 5.3'1.8 1 
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Education vs. Program Types Respondent Wants 
to Hear More: Third Choice 
PROGRAM TYPES 
0 l 2 3 4 5 6 7 8 9 10 ;;;.11 
0 
E 
1 
D 
2 
u 
3 
c 
4 
A 
5 
T 
6 
I 
0 7 
N 8 
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Certain facts become obvious from appraisal of the above 
tables. For instance, as the. leve~ of education rises, so 
does the level of enthusiasm for children's programs, 
folksongs, popular music and roundtable discussions. The 
demand for mor.e classical music is quite high in every 
·classification, as is the demand for drama high except 
among those who have only had a grammar school education. 
Educational programs were largely favored by persons 
with either a Master's degree, or some other degree above 
Bachelor level. Opera, on the other hand, was suggested 
by the lowest educational level: those who have only had 
a grammar school education. 
In all educational classifications, about the same 
percentage mentioned at least one choice, and continued 
in the same general relationship for the next two choices. 
Although many changes in standing or intensity are shown 
throughout these last three tables, it is by far too complex 
a picture to attempt to describe in words. It is far better 
to allow the tables to speak for themselves in aiding the 
study of specific facts about a given program type or a 
given educational category. This is better than trying 
to determine an overall result, because there is none in 
this section of the thesis, other than the minor ones I 
have just mentioned. There is a strong homogeneity in this 
group of people who feel strongly enough about a program 
to comment on it in this questionnaire. 
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TV. Education .!!• Program Types That Respondents Wish _E. 
Hear Less on FM. 
-----
Although considerably 1'ewer people wrote down program 
types they would like to hear less on FM (see Table Number2ab) 
than those who commented on program types they would like 
to hear more, there are still enough votes to compare the 
11first choice" comment totals with education. Due to the 
fact that only 7.8% of the total sample wrote down two 
program types they wanted less of, and only 2.4% wrote down 
three, as .. opposed to the 26.0% who only wrote down one, 
the second and third "choices" will not be used in 
this or in:. Sections VI, VIII and X. 
(Table Number 25 ) 
Education vs. Program Types Respondent Wants 
to Hear Less : First Choice 
PROGRAM TYPES 
0 1 2 3 4 5 6 7 8 9 10 
E 0 93.4 1 3.3 1 3.31 
! 
20.0 I l I 
l I 
11 
: ~ :~:~r::: 4.9 9.8 I 
l 
2.4 7.3 ;12.214.9 
l ~ 
4.9 
1----+--~--
4.0 
c 3 71.3 i 4.8 
----·+·- I-
A 4 76.1 I l 
T 5 7~:_d~~6~2~4 
4.8 
4.8 9.5 
.4 
I 6 75.9 I • 8 12.7 1. 6 5 • 4 
O 7 71.5 jl.S ~ 1.8 _j _ ·~- 1~_:_~--
N 8 75~l~ 3.8 J 111.5 
1.2 
14.8 
I I 
I 8' ~ • I 1-- - ; I l 
.4 ,1.91 
I 
.6 1 1.2 
I 
14.3 
4.8; 
3.2: 5.6' 1.2 
1.6 1 4.3; 2.7 
I 
2.4 i 
5.8: 
4.1: 
' I 
I 3.8, 
__. ___ j_ ---
4.8 
.i !, 2.4 
.8 : 1.9 
i 
.6 : 4.1 
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The most outstanding figures in Table Number 25 are those 
which show that those people with the highest educational 
background apparently join forces with those with the lowest 
educational background in wanting to hear less educational 
programs on FM. 
Most of the other program types rated from about zero 
to 5% in the percentage of the total df each educational 
vategory who dislike that program type. However, 12.2% 
of the college students expressed dislike of religious 
programs, and 14.3% of the graduate students wanted leas 
popular music. That last figure compares interestingly 
with the fact that only four students wanted to hear more 
popular :nru.s ic (see Table Number ~6l ) • The program type 
which fewest people wanted to hear was folksongs. Combine 
that figure with the 5.4% who wanted more folksongs on FM, 
and this provides another possible suggestion for a program 
director who wishes to satisfy a group of people in his 
audience who are not yet satisfied. 
V. Occupation .!!.· Program T:ypes ~hat Respondents Wish to 
!!!!!: More £!!. EM:_ 
The code key for this section is the same as the one 
in the Coding Manual in Appendix III, or in Table 8 (Part 
I) • 
(Table Number 26 -·~} 
Occupation.vs. Program Types Respondents Want to 
Hear More J First Choice 
PROGRAM TYPES 
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0 l 2 3 4 5 6 7 8 9 10 ll 
I r~35o3_ 1 H:~s-~;; !l.:r~_d11~~ --- l ~~s=~r:] 
1:_, __:~·~ ~ ~ 46.2 -~·:l:·: I 
1 1
1.3
1
1.3 s.1 1.3
1 2i' 24.9 5.6: 37.3 13.0 j11.3 2.3 i 1.11 2.3 1 .61 1 1.7 
l t---- r----~--l----- ------t-~- ·-- ····+. -- --- ··--+- ---- --+-----~ -------+---------__;_ - -3i 24.7 1.1~~·9 t·6. 6.7 --"~~~~·~-~1 ... L1.1 :_.1 
41 25.5 2eli 42e5_+--~-~~ 8~ }:__~:--~ _2.1 ~---~·~-i ! 2.1 
:IL :~::1· 2.6' ::::
1
1 ::~1-:~: 2.6 . ::: 1 l -----· ___________ ......_ ______ ---- -----· --+--------------.:. _____ .. _, 
7
1
\ 31·~-- ~~~2- ~6~~J_~~-~ ~~~-·-~I :•2 3.5 -.: ____ 
1
_ 
:i :::: : ~::· :::~H~~i1~::}~~::-~ 1._~; 2.7 : 1.4 :. 1.4, 2.7 1.4 
l . : ' t I----~~---.-~-~--~·- 1--~--,-- ---~- --~--- --~- ··--,--~- . ..:...--------------~-~----· 
1oj 16~?.[ : 44.oL_~~?l~-~~9 __ L 12.o _ _ _ ,_~_jtg_; __ ~!~ 
111 16.6 ' • 45.8 · 4.2 1 a.31 ; 16.6 1 • 8.3 i 
I · . ... -l 
As is apparent in Table Number 22, the three program 
types mentioned most often are classical music, drama, 
and education. In classical music, the healing arts 
category lead in wanting to hear more, with several 
other occupational classifications being extremely 
vociferous on the subject. Both students and 
housewives desire to hear more drama, leadine the list 
for same, while housewives, office workers, unskilled 
laborers and professional people join t~ demand more 
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educational programs. 
One or the most interesting results to come rrom 
a perusal or this table is the ract that a large per-
centage or the lower occupational levels wish to hear 
more opera broadcast on FM. These three occupational 
levels (orrice workers, skilled and unskilled labor) 
account ror 57.3% or the th1r,t-rive rirst choice 
votes cast ror more opera. 
A rairly obvious result is that more housewives 
than any other group desired more children's programs, 
probably to help keep their children out from under-
root, or to lure them rrom the TV set. 
With twelve occupational classirications and the 
fact that less than halr or the total sample put down 
more than one suggestion, it was felt that there would 
be too few cases in each category to permit valid 
analysis of second and third choices. Therefore, 
they are not included in this section. 
VI. Occupation .!!.• Program Tzyes ~ Respondents 
Want to Hear Less on FM 
-----------
(Table Number 27) 
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Occupation vs. Program Type That Respondents Want 
. 
to Hear Less on FM - First Choice 
: +-~---J i i 84.7 i lell lel 
I ··~-----
57.5 I 5.6! 2.21 
----+-----!-----------· t-·-
! ' I ~~~4~·~j 
: I 
-t-'"·'"-"l 
i 3.9+ ---·----t--~----·- --
·73.3 2.3 i 2.3 
72.6 , l 1.4 1.41 
76.7 4.11 ~--·------- ·----·-··--t·---··- ---- .. --
60.0 I 4~ 4e0 __ 
58.4 1 4.2 1 4.2 i 
As is roughly the case in Table Numeer 26, the above 
table shows that the occupational categories which are 
most vocirerous are both the skilled and unskilled 
worker group, and the student segment or the sample. It 
doesn't seem to matter which side or the renoe they are 
on, they are always articulatel 
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The most outstanding figures are the 12.1% of the healing 
arts profession, and the 12.8% of the teachers and clergy 
that expressed the feeling that they would like to hear 
fewer educational programs on FM. This is far above any 
other group, 1n so far as total percentages are involved. 
A large group of scientists and engineers expressed 
their disapproval of opera, and an even larger percentage 
of this c~assification joined with students and the labor 
categories in stating that they would like to hear less 
popular music. It is the students and the skilled workmen 
who join in condemning sports broadcasting on FM. Of course, 
when this survey was sent out, the baseball season had not 
yet started. 
Verifying a result of Table Number 25 (that 12.2% of 
the college undergraduate students wanted fewer religious 
programs),. it is seen that 9.0% of the "student" occupational 
category turns thumbs down on religious programs. This 
is a greater display of disapproval than they exhibit for 
any other program type. 
VII. Sex .!!· Program Types that Respondents Want to ~ 
More .£!! FM. 
As a comparison. between the sexes is desired, those 
persons whose sex can not be determined (see Part I, Section 
III) will be left out of the next eight tables. 
(Table Number 28a) 
Sex vs. Program ~es That Respondents Want to 
Hear More on FM - First Choice 
PROGRAM TYPES 
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0 1 2 3 4 5 6 7 8 9 10 11 
11 22 • 9 r··l • 4 49 ·~4 r ·7-.3~-8-. ;;~-~-~g-r--a.. 2T-4·:·ar~~~-g-:1~1.-2-r--i~4r··~5l 
2!29.8: 3.5 35.11,10.9:10.2 11.3: 1.31· 3.8! .6 1.0 I 2.2! .3! 
I ' I J l 
(Table Number 28b) 
Sex vs. Program Types That Respondents Want to 
Hear More on FM - Second Choice 
PROGRAM TYPES 
(Table Number 28c) 
Sex vs. Program ~ypes That Respondents Want to 
Hear More on FM - Third Choice 
PROGRAM TYPES 
0 1 2 3 4 5 6 7 8 9 10 11 
-i-:4 p-zr,-;;~-sri:?f~--7f:-s·r1:4r-~1 .6 2.9t 2.2 5.4 1.ol 1.0: .3! .3: 1.3 t 2.9 .3,1 82.7 1.4 2, 81.8 
Although a few more men than women expressed themselves 
as to program types tpey would like to hear more on FM, 
this does not really make any difference, percentagewise, 
between the sexes as to the overall level of expression. 
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More women than men wish for children's programs to 
be heard more often: this is no doubt due to the large 
numbers of housewives wanting to find something with which 
to occupy the attention of their children. In addition, 
a greater percentage of women mention six of the other 
program types, leaving men the minor differences in 
listening to sports, religious programs and opera, and the 
major difference of classical music. It is quite surprising 
to discover that more men than women feel that there is not 
enough classical music on FM. 61.4% of the males and only 
46.9% of the females have expressed their desire to hear 
more classical music. Considering the large number of 
housewives who are able to listen all day, it might be that 
the males who are out of the home a good part of the day, 
far from a radio, merely do not get the opportunity to 
hear all that they desire. 
Except for this rather interesting development in 
the field of classical music, practically none of the 
other program types produced any significant figures pointing 
to possible basic differences in listening habits between 
the sexes. 
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VIII. Sex ~· Program Tzyes ~Respondents ~ to Hear 
Less 2!! £21· 
(Table Number 29) 
First Choice 
PROGRAM TYPES 
0 l 2 3 4 5 6 7 8 9 10 ll 
-......... -....... ~· --- ~ • • ro -• '''"""'"'~- ,~,~-,._,,_,_ • - 'J-- --~-~ ._.,._., . ._ .. ...,. _, 
~I 67.7 2.6 2.1 ·1.4 8.7 .5 1.4 3.5 5.7 2.4 .9 81.1 1.0 2.2 .3 3.5 1.0 1.3 1.3 3.8 1.6 1.0 
Here the difference in response between the sexes is 
§uite apparent. While 32.2% of the men state one program 
type that they would wish to hear less, only 18.9% of 
the women do so. 11.1% of the men have a second program 
type they would like to comment upon, while only 1.8% of 
the women put dovrn a second choice. 2.9% of the males 
have a third choice, to only .6% of the VIO men. 
Besides this response, and other than the larger 
percentages scored by men due to their larger over-all 
3.1 
1.9 
response to this question, very little seems to have developed 
from this table which has not alread~een commented upon in 
this part of the thesis. The least popular programs seem 
to be educational programs and popular music. 
Agreeing with the conclusions of Table Number 29 
as regards classical music, it is found that more women 
than men (2.2% to 2.·1%) wished to hear less classical 
music as their first choice. An additional fact is that 
slightly more ~omen wished to hear fewer roundtable talks. 
"' 
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IX. Age .!!· Program Types ~Respondents Want to Hear 
~ .2.!! EM· 
As the 1116 years old and under" category only contains 
four cases, it was thought advisable to combine it with 
the 1117 through 25 years old" group to form a new class-
ification with 102 members (12.1% of the total population). 
In this set of tables, as 1n the tabulations in Sections 
VII and VIII in Part III, those persons whose age cannot 
be determined will be left out of the tables. 
(Table Number 30a) 
Age vs. Program Types That Respondents Want to 
Hear More on FM - First Choice 
PROGRAM TYPES 
0 l 2 3 4 5 6 7 9 10 ll 
1 -32.4, 35.SI43.ilii:a·r 3-~9-f ··· · ·· i.a·1 5.9 
8 
1.0 i 
l 
-."... fi-:o] 
2 19.5: 3.1! 42.9ll2.9! 8.21 2.5' l.5i 4.6 
3121.9 i 4.5145.21 5.3 11.7 1.8~ 
4 I 30.2 i I 43 .o I 7. 2 9. 9 .41 
(Table Number 30b) 
i 
.4i 3.5 
1 
1.81 2.2 
1.5! 
I 
.4, 
.91 
l I 
l.Oi 2.1! I 
1.8! 1.3: 
.41 3.1! .9 
Age vs. Program Types !hat Respondents Want to 
Hear MOre on FM - Second Choice 
P.ROGRAM TYPES 
l 2 3 4 5 5 7 8 9 10 ll 
l 2.9 11.81 5.9 9.8 2.9 2.0 8.8 3.9-~ i~o 3.9 I 2 45.91 3.1 i 8.2 14.4 6.2 2.5 5.2 1.0 .5 3.1 9.31 
.51 I 
3 50.4 1.3 11.7 8.5 10.8 4.0 2.7 3.1 2.2 1.8 3.1 .4 
4 61.1 l.aj 7.6 7.2 9.4 .4 2.2 5.8 1.8 2.7 I 
1 
2 
3 
4 
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(Table Number 30c) 
Age vs. Program Types That Respondents Want to 
Hear More on FM - Third Choice (%) 
PROGRAM TYPES 
0 1 2 3 4 5 6 7 8 9 10 11 
......,._-------..-----·- ---~--- .. ---··r--·----r-·-··-·r--~·--·-·--·---····i·---
1 1.o 1 2.9 3.9 1.o I 2.9 
1 
. 4.9
1 
2.o 1 , 
I l ' 2.6 1.5 : 4.1 6.2 2.11 2.1 2.1 I .5 . 1.0 .5 l \ 1 I 
1.8 2.2 II 4.9 3.1 .91 2.2 
I 
86.8 ______ ·--~~}-. -~~'?_-~--~-~~- --~-4:1. -~:4: .. ····· .... ') .4 i 2.2-L-_~---· 
' 81.41 
I 
77.31 
80.9 .4 • 3.6 
The code used in this and in the next section for 
"age" is as follows: 
l. 25 years old and under 
2. 26 through 35 
3. 35 through 50 
4. Over 50 years old 
It is interesting to note that the youngest age group 
is the least active (67.6%) in mentioning program types 
that they wished to hear more on FM. The second least 
active were the people in the over 50 category, with only 
69.8% of them mentioning a program type in this question. 
However, fewer of the older people wrote more than one 
program type do\m, so that only 13.2% wrote three, while 
18.6% of the 25 and under group wrote down three suggestions. 
The 26 through 35 year old category was the most active 
in making suggestions. 
It is to be expected that as the people in this sample 
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grow older, there is a very sharp drop in the number who 
wish to listen to more children's programs. 
Drama, .,opera and popular music also suffer from 
popularity losses as the respondents grow older. Educational 
programs are the only ones that show a marked increase in 
the numver wishing to hear more as the age of the 
respondents increases. Probably a good deal of this is due 
to the relationships shown in Part II, Section II (Health 
vs. Age), as health programs are included in the "educational" 
classification for the purposes of this part of the thesis. 
Classical nru.sic remains very popular with every age 
group, with only a couple of percentage points difference 
between the age classifications. Few persons under 25 
marked folksongs, religious programs or roundtable 
discussions as their first choice, but a sizeable percentage 
did suggest as their second or third choice that these 
program types be heard more on FM radio. 
X. Age .!!• PJ:>ogram T:rpes ~ Respondents !.!!!! j:£ ~ 
1 
2 
3 
4 I 
Less on FM. 
---
0 1 2 
(Table Number 31) 
First Choice 
PR 0 G R A M T 
3 4 5 
y p E s 
6 7 8 9 10 11 
_., ____ __._,...-.......... _____ , ___ ..,__,,,.,..,......,~ ... -·-·~ ,_.. ___ .. ~-.. ~~·----- ..... ~~--··· -·· ' 
•• ••·-·-•·••'>•<•'''""'-~·~·'""~"""''' --~·•er<T--·~·~----~--~"'""'-"' "• 
63.6 3.9 2.0 6.9 1.0 2.0 8.8 6.9 2.0 2.9 
68.1 2.6 3.6 1.0 7.2 .5 1.0 2.1 6.2 2.6 1.0 4.1 
76.5 1.3 1.8 1.3 8.5 .4 .4 3.6 2.2 .4 .9 2.7 
78.3 .9 1.8 .4 4.9 1.3 2.2 2.2 4.5 .9 .4 2.2 
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As far as this table is able to show, as age increases 
the average respondent has fewer and fewer program types 
to which he objects. Among the least popular are educational 
programs (among the 26 through 50 age groups) and popular 
music. Religious programs are disliked by 6.9% of the 
under 25 group, but quickly falls off to being mentioned 
by only .4% of the 36 through 50 year old category. 
Classical music tends to be most unpopular (3.6%) among 
the 26 through 35 year group. 
Neither folksongs nor drama are mentioned by a single 
person as a program type he would like to hear less on FM. 
As far as the author can determine, the differences 
noted above are the only major ones to be found in this 
table. 
XI. Comments 
This section is designed to give an over-all picture, 
and not to record every comment that appeared on the returned 
questionnaires. That would be impossible without almost 
doubling the size of this thesis. Between one third and 
one half the replies had comments ranging from a terse 
"good lucktt to a six page typewritten dissertation on 
station WGBH. Two people, who the author was unable to 
trace, actually sent a dollar bill apiece with their 
returned questionnaires. 
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I do not reel that it is worthwhile to do more than 
record the types of comments that were received. Despite 
the obvious difficulties of coding comments, one I.B.M. 
column (11 places) was turned over to recording the basic 
statistical facts on certain major categories of comment. 
The results of this tabulation are as follows: 
(Table Number 32~) 
Connnents 
OA None, blank or not able to be coded 
1. Generally favorable ("doing a good job" 
"like it as it is" etc) 
2. Unfavorable comments on WBUR announcing 
3. unravorable comments on technical matters 
4. "FM stations in Boston should co-ordinate 
mere on pro grazmning matters" 
5. "Better program booklets and listings in 
newspapers" 
6. "Educational FM stations should be unique, 
should not copy 1 and should experiment" 
7. "FM stations should stay on the air longer" 
8. Unfavorable comments about television 
9. Suggestions for AM or TV stations 
10. New program suggestions for FM stations 
No. __L 
541 64.2 
99 11.7 
13 1.5 
13 1.5 
8 .9 
7 .8 
9 1.1 
29 3.4 
5 .6 
2 .2 
119 14.1 
845 100.0% 
Naturally, there were many comments that were either 
impossible to code, or would have been very misleading if 
treated statistically in this manner. Those comments 
have not been included in Table Number 32a, and will be 
treated in Table Number 32d below. Certain other comments, 
that are treated in Table Number 32a, such as "unfavorable 
comment on technical matters" and "FM stations should stay 
on the air longer" 1 deserve more analysis, and will be 
disa.ussed. in Tables Number 32b and 32c. New programming 
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suggestions w.ill be listed in £ull in Section XII of this 
part of the thesis. 
Due to the fact that only one hole can be punched in 
any one column of an I.B.M. punch card, it was regretfully 
necessary, in the event there were two or more comments 
to a given questionnaire, to punch only the first. 
Every effort was made to insert the second or subsequent 
conwents into Table Number 32d. 
The comments on technical matters WBre usually 
sufficiently detailed to permit condensation into a short 
phrase which is listed below, together with the number of 
people who made substantially the same comment. More the.n 
one questionnaire carried a long detailed letter describing 
the real or fancied technical shortcomings of either or 
both stations. "Better teclmical handling", below, includes 
several comments on both WBUR sloppy control room engineering, 
and the low quality of the WGBH studio-transmitter link at 
certain times. WBUR's student announcers came in £or 
considerable abuse, together with poor phonograph record 
playing from the Boston University station. WGBH fared 
better, except for dissatisfaction over the placement of 
microphones for the broadcasts of the Boston Symphony 
Orchestra. 
"Technical matters" also includes anything not previously 
mentioned, which tends to degrade the listening value of 
the station. 
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(Table Number 32b) 
Comments on Technical Matters 
Better technical handling 
Better announcers 
Don't interrupt for station break just because time 
period is over, but program isn't 
Fewer student announcers (WBUR) 
Better program scheduling: not three symphonies in 
Tell the name of the soloist 
Too many deviations from program booklet 
More program schedules should appear in newspapers 
More transmitter power 
Better coverage, WBUR 
"wow" (uneven speed) on WBUR turntables 
Fooling with equalizer while record is playing 
Higher fidelity 
6 
19 
l 
3 
row 1 
1 
4 
1 
4 
1 
2 
l 
6 
50 
Although there are only 50 comments recorded above, there 
were many more comments on technical matters which were 
much 1Do vague to be of use to the stations involved. 
Although many of those who said that FM stations 
should stay on the air longer merely delivered that 
opinion without mentioning any concrete suggestions, 
a large group did mention specific hours. In addition, 
several people suggested that certain program types ahould 
be broadcast at different hours. The latter wtre not 
included in the total of Table Number 32c, which 
follows immediately. 
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(Table Number 32c) 
Suggestions for Longer Hours of lperation of FM 
No. 
6:00 a.m. until midnight 4 
Classical music after 11:00 p.m. 3 
Early morning broadcasting 2 
Saturday: classical music on earlier 1 
Sunday: classical music in morning 1 
Sunday: semi-classical music in afternoon 1 
Sunday: more music 1 
6:00 -7:30p.m.: dinner music 8 
Evenings: educational programs for mothers 3 
Evenings: more late broadcasting 2 
Afternoons: more children's programs at time 1 
when they are home from school 
27 
The following l~tings (in Table Number 32d} are of 
the comments dealing with opinions of several program 
types now on educational FM radio. Although a great 
percentage of these have already been treated statistically 
in Sections I through X of th~$ part, there is much 
valuable information to be gathered in the next few pages. 
For instance, when a statistical entry in Table Number 
l8a says that 55.2% of the respondents wish to hear more 
classical music, it does not say whether they wish to 
hear modern music, ehoral works, chamber music, or any 
one of dozens of other musical classifications. Of course, 
it is impossible to include every comment that was written 
on every questionnaire on few enough pages to permit quick 
reading and analysis by the reader. In so far as possible 
all comments have been digested and categorized and placed 
on Table Number 32d. 
131 
A carerul errort has been made to keep the pros and cons 
or a given program type close to one another within the 
various general headings. 
Music 
(Table Number 32d} 
Programming Likes and Dislikes 
Comments 
Likes opera 7 
Likes opera in English 1 
Likes ru11 length opera 1 
More Metropolitan Opera Co. 1 
loore obscure opera 1 
More opera £rom New York City l 
More Gilbert and Sullivan operettas 10 
More operettas, musical comedy 6 
Less opera 8 
Less musical comedy 4 
Likes chamber music 29 
Dislikes chamber music 24 
More modern music 14 
Less modern music 31 
Less Schoenberg 4 
Likes string quartets 2 
Dislikes string quartets 6 
More ballet music 8 
Less ballet music 3 
Likes Liede 3 
Likes choral music 9 
Dislikes choral music 3 
.Likes organ music 9 
Dislikes organ music 3 
More early music 5 
More unusual music 1 
Music of the Bast 5 
Russian music l 
Less ancient (baroque) music 1 
Less esoteric music l 
MOre "mature music, less Tchaikowsky" l 
Less ethenic music l 
1~re good jazz 13 
More dinner music 9 
Mqre religious music 7 
Less religious music 3 
More piano solo• 4 
Less vocal 1 
More glee clubs 2 
More f'olk music 
More f'olk music commentaries 
More musical commentary with selections 
More musical commentary 
4 
1 
1 
11 
4 
4 
Less musical commentary 
More modern music co~ntary ~d 
explanation 
Wants Boston Pops included again 
Hates student recitals on WBUR 
Vi ants more pro grams like WQXR 
More recorded opera and symphonv off 
More talks on philharmonic 
"More symphonic cycles" 
Schubert 
Beethoven 
Brahms. 
More one composer hours 
Discussion of specific composer 
Discussion of contemporary composers 
More programs devoted to concertos 
More live classical music 
-
6 
l 
3 
seasonl 
4 
2 
1 
3 
l 
7 
12 
4 
2 
48 
Networks 
Likes N .• A.E.B. 
Likes B.B.c. type of program 
Likes B.B.C. drama 
Likes B.B.C. historical drama 
Wants less B.B.C. music 
14 
34 
13 
1 
1 
Children's programs 
Other 
More childrerts programs 7 
on Saturday and Sunday mornings 2 
Child behavior problems programs 4 
More child talent programs 2 
More programs for young child 13 
More stories on other lands for children l 
Less 
More 
Less 
More 
Less 
More 
Less 
More 
Less 
More 
Less 
language courses 
roundtable discussions 
documentary type programs 
contemporaDy plays 
Usocialogical plays" 
psychology 
he ~~1 th programs 
health programs 
crime 
good mysteries 
trsoap operas" 
3 
4 
2 
3 
l 
7 
1 
7 
41 
1 
28 
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More Shakespeare 13 
Less Shakespeare 1 
More draL~ 13 
Less melo4rama 1 
More religious programs 9 
Less religious programs 2 
Less variety 5 
Less quiz programs 19 
More reading of classics (see Table 33) 2 
More taped lectures 17 
More talks by local pro£essors 3 
tfure weather reports 1 
Less news 3 
Less homemaking programs 1 
More international broadcasting 1 
More science programs 8 
Less science programs 6 
More physical science 9 
More sports 5 
More basketball on FM 1 
More comedy on FM 5 
More classic comedy 1 
Wants educational television station 1 
The many different kinds of music are the center of a hot and 
heavy controversy in this section of the thesis. 29 people 
like chamber music, and 24 ca~ stand it. Eight people 
want more ballet music, and three want less. Twelve sing 
the praises of opera, while eight maintain their dismay. 
Sixteen people want more commentary during classical music 
programs, while four complain that there is too much already. 
Modern music is has 14 devotees, who are being hard pressed 
by the 35 who dislike it. Frankly, it is anybody's fight. 
Trial and error, plus the knowledge that you can~ satisfy 
everybody all the time must be the guide for the Program Director 
or Music Director when it comes to classic~ music1 
Certain program types, once thought buried under a 
statistical avalanche in Sections I and II of this part of the 
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thesis, now show their heads once more. Good ja~z is wanted 
by eight people, more folkmusic is desired by four. Certain 
other program types are buried "for good" by such acts as 
19 people complaining about quiz progrnms, 5 maintaining 
that variety shows are not worth listening to, and 41 
campaigning for fewer crime programs. Of course 1 there is 
another side to this: one person wanted to hear more crime 
programsl 
It is interesting to note that 48 people wrote comments 
of various len8ths suggesting live classical music, in 
addition to the 467 who expressed that opinion in Sections 
I and II. 
Another 48 people expressed their approvaL of the 
programs supplied on transcription by the ~itish Broadcasting 
Corporation (B.B.C.}. In addition, 14 people commented 
favorably on the programs of the N.A.E.B., which gives a 
significant amount of approval to the two major sources of 
"outside" or "network" programs of both WGBH and WBUR. 
Although many program types and subdivisions of types 
are noted and commented upon above, it should be marked that 
there are no specific program names listed, either for 
condemnation or approbation. This was done in order to permit 
consolidation of the names of these existing specific programs 
into one table, in order that the popularity of the individual 
program may be studied, rather than the class to which it belongs. 
(Table Number 32e} 
Specific Program Likes (comments} 
Alan Sapp (music commentator) 2 
Bertrand Russell (NAEB "Living in Atomic Age"} 3 
Cooper Union Forum ( NAEB series} (WGBH} 5 
David Randolph (NAEB "Music £or Connoisseur"} 13 
Favorite Story (WBUR-transcribed drama) 1 
Great biDments rrom Opera (WBUR recorded) l 
Invitation to Read (NAEB series) 1 
Lou Ford (WBUR rolksong commentator) 1 
Louis Lyons (WGBH news analyist) 1 
Mr. Gross 1 
Nancy Harper (WGBH Children's program) 5 
NBC University Extension Program 1 
P.roressor Donald Born ftalks, readings) 9 
Proressor Finley 1 
Pro£essor Kaurmann {WBUR "This Modern Music") 2 
Professor Woodworth (WGBH) 16 
Shep Ginandes (WBUR folksinger) 2 
WBUR Opera House 1 
WGBH Children's concerts 1 
World's Great Music (WHIR recorded) 3 
Young Artist's Series (WBUR live recitals) 1 
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Both WBUR and WGBH are members of the National Association 
of Educational Broadcasters (N.A.E.B.) and subscribe to their 
tape recorded program service. Therefore it is impossible in 
many cases to determine which station is being congratulated 
for presenting these programs. WGBH usually presents the 
aame programs as WBUR, only several weeks later. Certain of 
the persons or programs on the above list are unfamiliar to 
the author, and can only be listed without explanation. 
In addition to praising many specific programs, the 
respondents also singled out three programs which they dislikea. 
They are: 
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(Table Number 32f} 
Specific Program Dislikes (comments) 
Presidental Chat (WBUR talk with President Harold 5 
C. Case of Boston University) 
Professor Finley 1 
Your Voice of America (transcribed series-WBUR) 1 
It is suspected that the majority of those who say that 
they dislike President'Case 1 s talks are Boston University 
students who are taking this opportunity of taking a dig 
at the University Administration. 
In the interests of objectivity, long passages from 
the often emotional, always wordy longer comments will not 
be quoted. Virtually all the information and commentary 
contained in them is now to be found in Tables Number 
32 a to f. 
XII. ~ Program Suggestions 
It is not the place of the author to judge the merits 
of any new programs suggested by the respondents. Rather, it 
it the rightful place of the program director of the non-
co~~ercial FM radio station to take these suggestions, examine 
the data to be found in the other sections of this thesis, and 
make his decisions upon the facts and the damand from his 
listeners, not just upon the fact that here may be a program 
idea which completely capDivates his enthusiasm. Therefore, 
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this section will be composed almost entirely o:f a list o:f the 
new program suggestions, the number o:f respondents who suggested 
either that program or one approximately the same, all roughly 
grouped by program type. 
{Table Number 33) 
!!! Program Suggestions (comments) 
Poets reading own works 
Readings o:f great poetry 
Discussion o:f books 
Book review program 
Series on classics (literature) 
Dickens 
Shakespeare 
Eliot 
Fry 
Bible 
Reading short stories 
Reading biographies 
Series on :foreign literature 
New Record revies program 
Diacussions of art 
Discussions of modern art 
Biographies of artists 
Commentaries on new films 
Musid education for children 
Music appreciation 
Interviews with local musicians 
Use of new,young,musical talent (like WQXR) 
Comparison o:f classical music (different 
recordings of the same work 
Discussion of American composers 
Band Ivlus ic 
History of chamber music 
Contemporary American plays 
Plays adapted (but not cut) for radio 
Experimental radio drama (by students) 
Live broadcasts o:f plays :from theatres 
Announcements of lectures, etc.,to be held 
Announcements of next day's concert program 
Series on foreign countries 
Travel talks 
Talks in :foreign languages 
6 
16 
16 
15 
27 
1 
3 
2 
1 
2 
4 
1 
1 
1 
29 
·4 
5 
8 
1 
25 
3 
5 
2 
3 
1 
1 
3 
1 
2 
1 
7 
15 
5 
8 
6 
Language courses 19 
French 12 
Italian 1 
German l 
Spanish 3 
Interviews with important people 9 
Discussions between eminent men 1 
People who knew famous men 1 
Series like B.B.C. 's "I Knew A Man" 1 
Series on Congress 5 
Series on local legislatures 4 
League of Woman Voters 3 
Political issues 5 
Candidates 2 
Program on aemocracy 1 
Bocial progress in Scandinavia 1 
World affairs 15 
Methods for World Feace 3 
United Nations 9 
Progr~ on business trends 2 
Weekly program on consumer buying with guest l 
Nutrition 1 
Womans hour (cooking, etc.) 2 
Womans club l 
Gardening and nature 9 
"beautify our neighborhood" l 
Wclld birds l 
Astronomy 3 
Law for the Layman 1 
Program on manners and speech 1 
Lecjures and courses on: 
Instruments of the orchestra 3 
Ceramics 1 
Architecture 1 
Working with high-fidelity radios and 4 
sound systems, answering listeners 
questions and reviewing new developments 
High fidelity audio guide 4 
Hobbies 3 
Comparitive religion and philosopPy 6 
Old age l 
Talks on history (with anthropology) 7 
Historical events reported in modern "on Spot" 1 
style 
Clarification of news: as raw news without bias 1 
News from foreign papers 1 
Answer Man type program, esp. music l 
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Within this part o~ the thesis there is a wealth of 
material dealing speci~ically with program type preferences. 
This information has been crossed with background data, and 
these tabulations have undergone analysis. Without attempting 
to repeat the ~indings here, it is immediately apparent that 
what the respondents to this surve7 want is classical music, 
and more classical music·t Of course, other program types 
are either in favor now, or are recommended for ~uture 
addition to the program schedules, but classical music 
still reigns supreme. 
It is suggested that a comparison between these program 
types that the respondents want to hear more, and the new 
program suggestions listed in Table Number 33, would 
prove a bountiful hunting ground ~or the program director 
in search o~ a program. 
140 
CONCLUSION 
In many ways, this section of the thesis is an 
anti-cltmax. Every conclusion made is already embodied 
in some part of the previous sections. The tables, the 
figures, and the analysis can all be found in quick time 
merely by examining the table of contents. 
All that this conclusion can hope to do is to give 
a general summary of the findings, without repeating 
the figures and percentages already given, and try to 
trace for the reader whatever over-all patterns exist~ 
It should be remembered that this thesis set out 
to answer three questions: 
1. \Vho is the audience? 
2. \Vhat program types do they listen to? 
3. What program ty~es do they want to listen to? 
I believe that these questions have been answered. The 
facts and figures are present. Perhaps the underlying 
motivations are not listed, but, then, I did not set 
out to psychoanalyze the respondents. I am only sorry 
that it is physically impossible to completely exhaust 
the information gathered from the questionnaires without 
the services of a research organization and much more 
time than one individual can put into it, even over a 
long period of months; 
Perhaps the most important piece of information 
concerning the present status and background of the 
sample, and of educational radio in Boston, is the fact 
that so many people took the time and trouble to fill 
out the questionnaire. A return of 44.7% to a mail 
questionnaire is outstanding, in any case, and when 
the respondents have no incentive other than an interest 
in programming on educational FM stations, then this 
interest assumes gigantic proportions. The fact that 
so many of the respondents wrote long pages of comments 
shows a lot of feeling and interest in the subject~ 
This interest and enthusiasm would prove to be a gold 
mine for the Program Director who coUld tap it, work 
with it, use it to provide programs which the public 
wanted and in which the public had a stake. This does 
not necessarily mean subscription radio, or a station 
owned by a cooperative of persons who wanted better 
radio (such as the ill-fated WQQW in Washington, D.C.), 
but it does imply a partne~ship in planning between the 
station and its public. It would be a criminal waste 
:..;, 
to let this enthus~~~ slip away. 
Much of the background information in the early 
part of this thesis is of little use, some of it is 
valuable~ It is very hard to determine which is which, 
as is often the ease with all surveys where the ground 
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bas not been covered enough times to provide a foundation 
for the interviewer. 
It is interesting to know that over half of the 
respondents are over 35 years of age, but that fact 
still does not tell us too much. If the head of the 
household filled out the questionnaire, that does not 
mean that the wife, child or brother is a more (or less) 
intelligent, more active listener than papa. Again, 
the findings on sex suffer from the same flaw. More men 
than women responded to the questionnaire, but more men 
than women are considered to be the head of the household~ 
As these people wrote in for pro~&ln booklets for 
an FM station, it stands to reason that the great majority 
must have FM radios. Practically every family has at 
least one AM radio someplace about the house, left over 
from pre-FM day, perhaps. 
The television picture is changing rapidly. The 
entrance of the Lowell Institute into tele~ision is certain 
to bring about great changes in this sample. 
In general, most of the background section (Part I} 
ambles along, giving up an interesting fact now and then~ 
For example, just about three fifths of the respondents 
have a college degree. One fifth are housewives. One 
tenth of the sample are students, and over one tenth are 
teachers. Another 23% belong· in the professional category, 
leaving another tenth in the retired group, and the 
,.. 
remaining 14.4% in the fields of labor, toil, typewriters 
and sales quotas~ Most people listen to the radio between 
two and three hours a day, but some absorb sound up to 
twenty hours a day, while othe~s (only a. few) never turn 
on the machine. 
Some listening habits have shown up. People turn 
on the A:M set in the morning for news, and use the FM 
·radio in the afternoon and evening. After the ·bread-
winne~ comes home, the television set is apt to go on, 
if they have one. Television popularity climbs on 
Sundays~ 
There are countless other small "trends" evident 
in the material of the earlier part of the thesis, but 
they are, in many cases, simply the random movement of 
a small group of people. Although this sample is fairly 
large, it must be larger yet for true statistical stability~ 
Other facts and trends put in an appearance later 
in the thesis. As education rises, the number of 
television sets per capita falls, an expressive statement 
of opinion on television programming. In fact, the 
more education, the less time spent listening to r adio 
or watching tel.evision. 
The sexes showed remarkable uniformity in listening 
habits. Both the total Dumber of hours a day and the 
types or programs listened to were roughly the same, 
with the exception that th{ males listened to much more 
cl~ssical music than did the females. The men also said, 
emphatically, that they wanted more of it~ 
Certain obvious facts were noted in the text, such 
as the fact that more housewives turned on children's 
programs than other occupational groups. Also, those 
people who are apt to have less flexible working hours 
do not do much listening in the afternoon~ 
No one group stood out, either in listening habits 
or preferences. It could be stated that programs should 
not be directed towards one specific group only, on the 
basis of this thesis~ All of the respondents, taken 
in the aggregate, have roughly the same listening habits~ 
Of' course, this is an exaggeration of some magn:ttude as 
obviously there will be listening and preference dif-
ferences among any group of 845 people. However, these 
differences are present only to a very limited degree 
in what ever category (educational, occupational, sex 
or age) into which these 845 people are broken up~ 
Perhaps this could be expressed rather unoriginally by 
the saying that 'all men are brothers under the skin'~ 
Although short, I feel that the most important 
section of this thesis is found in Part III which deals 
with the program types that the respondents want either 
more or less of on FM~ In general, these tables back 
up the sections on listening habits in Part II~ However, 
when combined with the comments and new program suggesti&ns 
this part could be of great use to the Program Director 
in search of a program. 
It almost goes without saying that the program 
type that comes out on top in all of these sections 
is classical music. This favorite seems to be the 
keystone on which a non-commercial, educational station 
in built. Same stations attempt to do otherwise, such 
as WGBH, which depends upon talks and educational features 
to a great extent, but even it is proud of its broad-
casts of the Boston Symphony Orchestra~ Educational 
programs are popular, but they also have enemies. 
The same situation holds true for drama. Only classical 
music seems to be·.popular with everyone, on all media, 
and at all times. 
Judging from the suggestions in Part III, it would 
seem wise for the Program Director to investigate 
the possibilities of presenting criticisms and discussions 
of books and art, especially new books, and art works 
that are presently on display at the museums~ Folksongs 
have not yet been paid enough attention. World affairs 
and the United Nations are largely ignored at the present 
time, yet quite a few people expressed a desire for such 
a program type~ 
No matter what warmed-over material I put in the 
conclusion, the body of the thesis is the source of 
information. This is not a thesis that can completely 
exhaust its data, down to the last molecule. I cannot 
write down a string of numbers to the right of the 
decimal point and say:"Lookl My 150 pages boils down 
to that numberl" If given a specific question about 
programming for non-commercial ~~ stations in Boston, 
the answer can be found. The trouble is that there are 
thousands and thousands of potential questions. There are 
thousands of answers waiting for the man who asks the 
questions. I believe that I have answered my three 
questions, and have provided partial answers for many 
more. I have not set out to accomplish anything beyond 
this stated goal. 
There is one more fact which has not been specifically 
mentioned in the text, and which deserves recognition. 
The two non-commercial stations in Boston have the almost 
unqualified approval of this entire sample. Certain 
progrrums may be unpopular, coordination may not be all 
it should be, but nevertheless, the average resnondent 
feels that WGBH and WBUR deserve a "well donal" 
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APPENDICES 
1~ APPENDIX I - Results of a Listener Survey 
Made by WBUR - January, 1952 
2~ APPENDIX II - Srumple Questionnaire 
3~ APPENDIX III - Raw Figures and Code 1~nual 
APPENDIX I 
Results .o.,t !!.. Listener SuryeY ~ ~ !.mlli 
January 1952 
In January, 1952, the Public Relations and Publicity 
Department of ~ston University Frequency Modulation radio 
station WBUR m~iled 630 double postal cards (business reply) 
to those persons on its free program booklet mailing list 
who were on the list before October lst, 1951. This was 
done in order to correct and delete wrong addresses, to 
determine if those people on the list wished to continue 
to receive the booklet, and in general to bring the mailing 
list up to date~ As a result of several questions that had 
been asked of the Public Relations staff, certain other 
questions were included on the card: The results printed 
below wer~ tabUlated by the Deaprtment in March, 1952~ 
Number of cards sent - 630 
Number returned with questions answered - 287 (~5;6%) 
Number retunned due to wrong address - 19 (3.0%} 
Questions asked: 
Do you wish to continue to receive the WBUR Program 
Booklet? 
YEs ••••...•••...•• ~ ••• 266 
No •••••••••••••••••••• 18 
No COMMENT•••••••••••• 3 
Is your reception of our FM signal: 
GOOD •••••••••••••••••• 253 
AVERAGE ••••••••••••• ~. 13 
POOR.~ ••.•• ~ •••••••••• 6 
NO C01R!ENT.~•••••••••• 15 
xxii 
\ 
We afm for professional quality - do you think we 
meet it in our: 
Musical shows: 
YES • • • • • • • • • • • • • • • • • 
NO ••• ~ •••••••••••••• 
NOT SURE ••• "• ••••••• • 
NO COMMENT ~ ~ ••••••• ~" 
Dramatic shows: 
21.~7 
5 
3 
32 
YES ~···••••••••••••• 130 
NO ~·•••••••••••••••• 15 
NOT SURE •••••••••••~ 8 
NO COMMENT •••••••••• 1.34 
News and Sports programming: 
YES ••••••••••••••••• 128 
NO ~••••••••••••~••• 26 
NOT SURE .~ ••••••••• ~ 12 
NO C01mENT •••••••••• 121 
Additional statistics on comments and suggestions: 
1) 33 replies made specific reference to the laek of 
correct pronounciation by announcers, especially in 
music scripts~ 
2) 78 replies were marked in the item on "music" only, 
xxiii 
with no other indications made~ The majority of these 
cards made note of the fact that the listener's interests 
were only music and therefore could not judge the other 
items. 
3) 9 suggestions were for a more complete program booklet 
and wider listings in local newspapers. 
4) 5 mentioned the excellence of the BBC presentations; 
5) 4 wanted less opera ~ . 2 wanted more opera. 
6) 7 wanted more ballet and symphonic programs. 
7) 2 desired to hear some popular music; 
·'(·. 
8) 5 wanted chamber music~ 
---------- _,.~-- -~--·:.·-··--- ·-- -,. 
BOSTON UNIVERSITY APPEWIX II 
Dear Radio Listener: 
School of Public Relations and 
Comr.mnications 
Department of Graduate Research 
March 31, 1952 
When you asked to receive the program booklet of vmun, or wrote 
a letter to \VGBH, you expressed an interest in FM radio in Boston. 
We would like to use your interest and your knowledge to improve FM 
programming. No matter what your views, your aid is needed in 
evaluating tho program content of radio and television in the 
Boston are-a. 
The enclosed questionairre is designed to record your listening 
and viewinc habits, a s welih as your progra:nm:i:hg preferences a:td 
suggestions. This survey is being undertaken as a project leariing 
to a Master of Science degree in Radio and Television Broadcasting 
from Boston University. 
We ask that you do not sign your name to the s,;_rvey form. 
The background material asked for is to be m>ed strictly for ·• .. · 
statistical purposes. 
If you don 1 t feel able to answer a question comoletely, 
please attempt a rough estimate. All of the informn.tion that 
you are able to give will be a r;reat help to the successful 
completion of the project. 
Your name was obtainf.7d from the program booklet J'llailing lists 
and files of FM radio strl.tions VTGBH ('i'he Lowell Institute Cooperative 
Broadcasting Council) and WDUR (Boston University). You will not 
be approached for any comr.8rcia1 purpose as a result of filling 
out this qu-cctionairre. F:.9.ther, your prompt ropl.J'" v.'ill chiefly 
help the non-commercinl FH stations in Boston L;i v J you the types 
of pro~ramming that you prefer in light of your listening 
experience. 
Please tille the encloseq envelope tQ return tho completed 
questionn.irro. 
Thank you very much, 
Sincerely yours, 
~r~~~ 
Gr:::du::tte Student in Radio 
JCd.v 
·---""--
·--------·· 
BOSTOlJ UNIVERSITY 
School of Public Relations and 
Comrnunica tions 
1. Your occupation: __________________________________________________ __ 
2. The name of the city or town whBne you live: ____________________ _ 
3. Please describe briefly the extent of your formal education: 
4. Do you have an AM radio 0 an FM radio [__j or television\ :J 
irt your household? (Check V) 
5. How many males are there in your household in the follwwing age 
groups: 
Under 16 years old? ____ 16-25? 25-~5? 35-50? Over 501___ 
--.. _..-
6. llow many females are there in your household in the following age 
groups: 
Under 16 y8ars old? _____ 16-25? ___ 25-35J ___ 35-50? Over 501___ 
7. On the average, about how mDny hnurs f\ c'ay do you listen to 
radio and/nr watc~ TV? hours a d0y. 
8. Please write in ttl'S sqr:..orc;s below tho rt:mbor of hours a da-y: 
(on the average W(;0 1{daJ and tte £tVGragr Sunc1ay) you spend 
listening to A~ or ~M rojio, or wctcht~~ TV ~urin~ tho listed 
time pE.:riods. (l,iakc3 E't rmlgh estJ.mate u· you aro not s11re.) 
6o.m 
-
9rl.rr 
12!1 
-
2prrl 
5pm 
-
"7y,m 
-
Af·':-.cc;r 
YffiEKC t,.Y~ 
-----
TV 
9am T 
_::,__...,._ 
12n " ~ t--·-·kf> .--.-..... 2pm. :r~ ;, 
5pm ~ 
--+------
7pm '-". I 
I ""'·· llprn ~ 
].1 pm r -~ 
SUYD\Y 
9 O.P.J 
2pm - 5pm 
5pm 7pm 
7 pm - 1 J pm .., f . 
L---~----~--~ 
---·- __ L~----
2 -
:?~- --PlBase_write, in the squares below, the number of hours a week that yon 
,.....-· 
listen to the following types of programs on either A~II, Fll or TV. 
Make a rough estimate if yoc~ are not snre. 
TYPE OF PROGRAM Number of hours per week on AM 
a. Adventure and Crime programs ••••••••....•••...••.•..• 
b. Childre11's stories .................................. . 
c. Classical 1\1usi c • ..................................... 
,..._ 
d. Comedy . .•.....••••........••...•......•..............• 
e. Daytime serials . ...............•..................... 
f. lDr~ • ................................................ 
g. Educational programs about the ares ...••.••.•.••.••.• 
h. Education~l programs abo11t the sciences ............. . 
i. Follcs ongs . .......................................... . 
j. Health programs . ........•............................ 
. 
k. 1~Jel/'{S • • ••••••• • ••••••••• • ••••••••••••••••••••••••••••• 
1. News comm3ntaries • .................•................. 
m. Opera •..............•.....•....•..................... 
n. ?opular music • .................. ·· ................... . 
o. Quiz programs . ...................•................... 
p. Religious mus1c •......•.••..••••............ ~········ 
q. Religious talks or services •••••••..•••••...•.•..•.•. 
r. Roundtable discussions on current topics ..••••.••.•.• 
s. Semi-classical rn.usi.c ••••••••••••••••••••.••••••••.••• 
t. Sports . ............................................. . -
u. Talks ............................................... . 
v. Vari et:y.,.. • ...•••.••..•.•••..•••.••••................••• 
w. Other: ....................... 
------------------------
10. What types of prograr.1s r:ould ;;,-ou like F?~ stations to produce more? 
(Please list in order of importance to you.) 
a. 
b. 
c. 
11. I'Vhat types of progr.:.ms would you like FH ntations to prod11ce less? 
a. 
b. 
·c. 
------------------------- -------------
FM 
12. Do you have any sug::;estions for nevr program:ning on F.M? 
use the other side of this page)-:-
(If necessary, 
TV 
'"'M'T-\~-~k ...... ~\. ~::"'" .... .:r.t ..... lli 'Oft. 121 'fwti • 1 Dat . \ 
. lJ\ l't )<ljl>,l,:- i.. ~·lmto~~-:. .. '::.."'.-·~-----Alm.e>M~.L.L..t:.\._ .... '!".';:....~JtaW.- &'; ~e1L..t~ ... &1.~---·-··--'--~_j----~---
.1;{{~ l- F.. \). 21' ' 
3~ (see code key in manual on pages ) 
ft--l--......-S....,:-...i.,_,~-I;];g=rr~7 ~~4 ~3_:j ;§_I_ :6 \{73 i :173 r : lll2~~D 
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5 
6 
7 
0 
1 
2 
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9 
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4 
5 
6 
7 
8 
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3 
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5 
6 
7 
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9 
10 
11 
0 
1 
2 
3 
4 
5 
6 
7 
APPENDIX III 
Master Coding Manual · 
Blank or none 
Retired or 11 at home" 
Tiousewife 
Student 
Teacher or clergy 
Doctor or Dentist 
OCCUPA'TJON 
Scientific and Engineerinz , 
Other professional (inc.muslcions etc.) 
Businessman: executive or self-om>i}_oved 
Office work or retail sales - w 
Unsldlled or semi-sktlled labor 
Skilled labor 
Blank GEOGRAPHICAL LOCATION 
Boston 
Brookline 
Cambridge 
Towns .within five miles of I'oston 6o:rn;1om 
Towns over 5 and through 10 miles from E.oston 
· 'IOVJ11S II 10 II fl 20 II II 11 
Towns " 20 ·' 11 30 11 " 11 
Towns " 30 " " 40 11 11 11 
TOW!1S II 40 fl If 50 11 II II 
Towns over 50 miles from Boston ~onnon 
None or blank EDUCATION 
Attending high school 
Attending college 
Attending graduate school 
Corn:Jl .. e ted granmar school 
Com;)le ted high school 
eon .. leted work for Bachelor 1 s de~ree 
Comr)leted work for :Master 1 s der::reo 
Com ·llete0. workfor Doctn,.., 1 s degree 
Finished specialized degre~ above BachQlor 1 s (M.D.etc.) 
Left college before obtaininG degree 
Finished high school, attended trade school ( ~.nc. mt.1sic) 
Blank or none 
flJ·T only 
FH only 
TV only 
A?.1 and FE 
AN and TV 
FM and TV 
All three 
8 
9 
10 
11. 
12. 
13 
14 
15 
16 
17 
18 
19 
2G 
21 
22 
23 
24 
0 
1 
2 
0 
1 
2 
3 
4 
5 
0 
1 
2 
0 
1 
2 
0 
1 
2 
3 
4 
~ 
11 
0 
1 
2 
3 
Blank or undeterminable 
Hale 
Female 
Blank or undeterminable 
16 or under 
17 through 25 
26 through 35 
36 through 50 
Over 50 years old 
AGE OF RESPOTIDENT . 
Blank, or no males in household NO. OF T.iJATJBS JiJ 
1 male in household HOTJSRHOLD 
2 mA.les in h0usehold 
Etc. 
Blahk, or no females in ho·.:sehold NO .. OF FEr.'IALES IN 
1 female in household HOUSEHOLD 
2 females in hou~ehold 
Etc. 
bla~1k or none 
1 hour and under 
Over 1 hour tl1.rou gh 2 
Over 2 hours throush 3 
Over 3 hours throue;h 4 
TOTAL LISTENI1Tn- HQPRS 
DURING AVEI~AGE DAY 'I'O 
AI·L T-llF.DIA 
Over 10 hours throur:h 15 
Blank or none 
Behvwen zero through -?r hour 
Over -E hour tl1rough 1 houi' 
Over 1 hour through 2 ho;'rs 
Etc. 
LISTENING: ViEEKDAY 
T:TORNING OH AP. 
same as 13 
" 
Listening: 
Listening: 
weekday afternoon on Ali 
weekday evening on AU 
weekday mornin.c on Fr!I 
weekday E:.fternoon on FM 
weekday evenin[ on FI'v1 
weekday r:mnning on TV 
weekday nfternoon on TV 
weekday evenins on 'TV 
II 
" 
" 
II 
" ... 
" 
0 
1 
2 
3 
" 
" II 
" 
" II 
Blanlt or none 
Between zero through 1 hour 
F:et>m 1 hour throup_:h 2 hm'rs 
From 2 hours through 3 hours 
ETC. 
TOTAL LISTEN"I~W TO M-1: 
(Yleekda y} 
same as 22 
If 
Total listening (weekday·:} for FM 
Total listenine (weekday) for TV 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
same as 1~-s 
II 
Listening: 
" 
Sunday mornine on AM 
Sunday afternoon on AM 
Sunday evening on AM 
Sunday morninr on FM 
Sunday afternoon on. Fl.T 
Sunday eveninc; on 1:1~t 
Sunday morning on TV 
Sunday afternoon on ~V 
Sunday evenine on TV 
II 
II 
II 
" II 
II 
II 
0 
1 
2 
3 
4 
If 
II 
n 
" 
" 
" 
" 
zero or blank LISTEJTii'TG TO ADEE!JIT'lTR"R 1\ND 
Between 0 including 1 hour CHITTF DURIJ\TG VlEEK 
Over 1 hour through 2 hours PJ.,~ 
Over 2 hours throu::-h 3 hours 
Ove::- 3no'Jrs through 4 hours 
Etc •. 
same as 34 
fl 
:!'.Jistening: 
" 
Adventure & Crime on TV 
Children's pro gran s on Al.~ 
Children's prorrams on FM 
Children~s :9roc:rams on TV 
" II 
0 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
II 
It 
Zero or blank CLASSICAL ~lF)JC 
Between 0 including 1 hour 
OveT" 1 hm1P t~1rough 2 hours 
Over 2 hours throu[31.1. 3 ho,J.r s 
Over 3 hours through 4 1J.01Jrs 
Over 4 hours through 5 nours 
Over 5 hours throuc:ll 10 hmll' s 
Over 10 honr s th.r·ouc:h 15 ho'_'DS 
Over 15 hours throur-:::h 20 hm,rs 
(+J 
Over 20 hours through 30 ho1~rs 
Over 30 hours throue;h 40 ho1.:rs 
Over' 40 hours 
ON ATT 
same as 39 
II 
Listening: Classical l,Iusic on FM 
" Classlcal i!usic on TV 
satle 
It 
n 
!I 
II 
" 
" 
" 
" II 
" 
" 
II 
as 34 n 
" 
" 
" II 
" II 
" II 
" 
" 
" 
' 
CoY'1ed"'r F·. variety on _ATT 
Comeoy ~ vnrtety on TV 
Daytime serials on AM 
Daytine se.r.ials on TV 
DramH on A1.I 
Drama on Iii 
Drama on rrv 
:2ducational :9ro7rams orJ. 
1Jduca ti onr: .. l pror:rams c~n 
Educa tion2 .. l ;n•or_:rans o-,-, 
Folksonc;s on ATJT 
Folksonrrs on FM 
Folksonss on TV 
J.IJ, 
A]6. 
P!l'! 
TV 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
76 
76 
77 
78 
79 
80 
xxx:ii 
.j.;~ 
same as 34 Listeninc;: News on A.I:J: 
II 
" News on !?t~ 
" " 
News on Tv 
II 
" Opera on Al,I II II Opera on FT.l 
" 
II Opera on TV 
II 
" 
Populnr music on Al.I 
" 
II Popular r.ll' sic on '.FM 
II !I Q,uiz progr::nas on Al\ 
" 
II Quiz progr,mn on TV 
" 
II Religious ~'ro.c;rarr,s on AU 
II 
" Relte;ious progrs.ms on ,:;rl'·':' •- j.:. 
" 
ft Religious pro,srams on rrrv rr 
II II R ounditable discussions on P,'' - j\'" 
II II Roundtable discussions on :F'l~ 
II II Roundt.qbl8 discussions on 7V 
II 
" Sports on Ali II n Sports on H~ 
" 
II Sports on TV 
0 
1 
2 
3 
None or blank PROGRA~- ~L·y-rY;:,~S RRSPO"Tl:S-cr;·:; 1:fr:•rr 
Children's programs---·-,;:_TI5'RE-0 1 : Ft:: 1st Choice 
Classical music 
Drama 
4 E~1cational programs 
5 FoJlcson:=s 
6 News 
7 Onera 
8 P~pular ~tsic 
9 Re 1 i~ions muo lc and Pl'O,~~·rt=~ms 
10 Roundtable cUscu3sions 
11 0y10rts 
same as 74 Proc:rrun t~>TJOS r0spondents 
more on FL~: 2nd c:1oice 
sane as 74 Proe:rnm ty·:i8S rc s·;;ondents 
II 
II 
!I 
0 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
more on }0:.7 : 3rd Choice 
Prosrara ty}:)e [; resnondents 
less on T\1J··i: 1st Gh.o~_ce 
Pro,sram ty:_ .. J8G res;;ondents 
les8 on -~'· : .;_ . 2nd Choice 
Pro>:cr.n.m ty:)es ros .ondents 
less on , r'.,. 3r C!ho·~- ce 1'.' l : 
Hone and bJ8.nk COMI':l.ElJTS 
---Generally favora ole about }'l.I broad CD 8tinc 
Un:Uavoi•able comr:1ents on .lB<i1 announcin>~ 
Umav _,rable co~:unonts on technj_c81 rna tt~rs 
Mi ststions in Boston should coordinate more 
Better 0r0Gram booklets 
l<'M should be unique, should e:roporiment 
Fill stations shouldstay on air longer hours 
Unfavorable statecents about, TV 
Sug-,estions for A1.: or 'i'\f stations 
N~w Prorrram su0:rrestions 
- ,__. ----'-.-J 
\N8.nt 
'."lQn t 
v.rant 
rmnt 
'iJ8.nt 
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